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OHNEHOYHBIE MATEPHUAJIbBI

o JucuuminHe «MTHOCTpaHHBIN A3BIK

MNEPEYEHb KOMIIETEHIIUI C YKAZAHUEM PE3YJIbTATOB OBYUEHUA

N 3TAIIOB UX ®POPMUPOBAHMS 110 JUCHHUIIJIMHE

KOMMYHHKAIIHIO B
YCTHOM ¥ MUCbMEHHOMN
¢dhopmax Ha
roCyIapCTBEHHOM
s13p1ke Poccuiickoit
®denepauuu u
WHOCTPaHHOM(BIX)
si3bIKe(ax)

S3BIKaX KOMMYHHUKATHBHO
HpI/ICMJICMI)Ie CTUJIb U
CpeACTBa B3aUMOACHCTBUS
B OOILIEHUH C JIEJIOBLIMHU
napTHEPaMHu

HNuaukaTopsbl HaumeHoBanue
dopmupyeMble
JOCTHKEHHSA KOHTPOJIMPYEMBIX
KOMIIEeTeHII U . Pe3yabTaThl 00yueHus
KOMIeTeHIn i pa3aeioB U TeM
(Ko ¥ HAaMMEHOBaHHE (3HaHMs, yMEHHUS)
(K01 ¥ HANMEHOBAHHE
KOMIIETEHIINN)
WHIAKATOPA)
YK-4. Criocoben YK-4.1. Bribupaer Ha VYK-4.1. 3-1. 3uaer Hopmsl | Pa3men 1:
OCYIIECTBIISATh TOCY/IapCTBCHHOM S3bIKE | YCTHOW peuu, npuHsaThie B | Tema 1. JlmuHOCTH
JIEIIOBYIO P® u nrOCTpaHHOM(-BIX) | MPOPECCHOHATBLHOM Cpeie | JeloBeKa

Tema 2. [lyTemectBus u
TypHU3M

Tewma 3. Pabora

Tewma 4. U3yuenue
MHOCTPAHHOTO SI3bIKa
Tema 6. O6pazoBaHue
Tema 7. Jluzaiin

Tema 9. NHHOBanuun
Tema 10. CoBpemeHHBIE
TPEHIBI

Tema 11. UckyccTBO 1
Menua

Tema 12 O0mecTBo 1
3aKOH

Paznen 2:

Tema 1. KyasTypa u
pabora B
MEXTyHApOIHBIX
KOMIIaHHSIX

Tema 2. Bpauasl u
WHHOBAIIMOHHBIE
TEXHOJIOTHH.

Tema 3. Ympasnenue
YeIIOBEYECKUMHU
pecypcaMu B yCIOBHSIX
nepeMeH

Tema 4. Yrpasnenue
opraHu3anuen

Tema 6. MapkeTHHT U
pekama

VK4.1. V-1. VYmeer
BBIOMPATH CTHIJIH OOIIEHUS
Ha roCyJapCTBEHHOM
si3pike PD 1 uHOCTpaHHOM
SI3bIKE MPUMEHUTENBHO K
CUTYaIlNH
B3aUMO/IEHCTBUA

Pa3pen 1:

Tema 1. JlmanocTh
YeJioBeKa

Tema 3. PaGora

Tema 4. U3yuenne
WHOCTPAHHOTO S3bIKa
Tewma 5. Pexnama
Tema 6. OGpazoBanue
Tema 7. Jluzaiin

Tema 10. CoBpemeHHBIE
TPEHABI

Tema 11. MckyccTBO 1




Menna

Tema 12 O6mecTBO 1
3aKOH

Pasnen 2:

Tewma 1. KyasTypa n
pabora B
MEXTYHAPOIHBIX
KOMITaHUSIX

Tema 3. Ympasnenue
YEJIOBEYCCKUMU
pecypcaMu B yCIOBHSIX
IepeMeH

Tema 4. Ympasienue
OpraHu3anuein

Tema 5. Jloructuka u
KOHTPOJIb KauecTBa
Tema 6. MapkeTHHT U

peknama
YK-4.1 V-2. Bnageer | Pa3zgen 1:
WHOCTPAaHHBIM s13bIKOM Ha | Tema 2. IlyTemecTtBus u
YPOBHE, HEOOXOAWMOM H | TYpHU3M

JOCTaTOYHOM s | Tema 9. UnHOBanuu
oOmIeHns B | Pa3nmen 2:
npodeccuonanbHol cpene | Tema 2. BpaHas! u
WHHOBAITMUOHHBIC
TEXHOJIOTHH
VK-4.2. Bener nenoByio YK-4.2. 3-1. 3uaer Hopmsl | Pa3men 1:
MEPENUCKY Ha NHUCbMEHHOU peun, | Tema 1. JInunocth
TOCY/IapCTBEHHOM SI3BIKE | TIPUHSATHIE B | 4elmoBeKa

P® u nunoctpanHOM(-bIX)
SI3BIKAX

npogeccHoHaNbHOMN cpesie

Tema 3. Pabora

Tema 4. Uzyuenue
WHOCTPAHHOTO S3bIKa
Tema 5. Pexnama
Tema 6. O6pazoBaHue
Tema 7. Jluzaiin

Tema 8. busnec

Tema 10. CoBpemeHHBIE
TPEH/IbI

Tema 11. UckyccTBO 1
Menua

Tewma 12 O6miecTBo 1
3aKOH

Pasnen 2:

Tewma 1. KynasTypa un
pabora B
MEXTyHApOIHBIX
KOMITaHHSIX.

Tema 3. Ympasnenue
YEeJIOBEUECCKUMU
pecypcaMu B yCIOBHSIX
repeMeH

Tewma 4. Yipasnenue
opraHu3anueu

Tema 5. Jloructuka u
KOHTPOJIb KauecTBa
Tema 6. MapkeTHHT U
pekiama




YK-4.2. ¥-1. YmMeer BecTH
JIEJIOBYIO NIEPENUCKY Ha
rOCyIapCTBEHHOM SI3BIKE
P® w/vnu uHOCTpaHHOM
SI3BIKE

Pazpnen 1:

Tewma 1. JImuHOCTH
YeJoBeKa

Tema 4. Uzyuenue
WHOCTPAHHOTO SI3bIKa
Tema 5. Pexnama
Tema 6. O6pazoBaHue
Tema 7. Jluzaiin
Tewma 8. buznec

Tema 9. lunoBanmu
Tema 10. CoBpemeHHBIE
TPEHIBI

Tema 11. UckyccTBo 1
Menua

Tema 12 O6mecTBoO 1
3aKOH

Pasnen 2:

Tema 1. KyasTypa u
pabora B
MCKAYHAPOAHBIX
KOMITaHUAX

Tema 4. Yopasnenue
opraHu3anuen

Tema 5. Jloructuka u
KOHTPOJIb Ka4eCTBa
Tema 6. MapkeTuHr u
peximama

YK-4.4. Ymeer
BBIMOJTHSATh nepeBo
poheCCUOHATBHBIX

TEKCTOB C MHOCTPAHHOTO(-
BIX) Ha TOCYAapCTBEHHBIN
SI3BIK PO 51 c
rOCY/IapCTBEHHOT'O SI3bIKa
P® na uHOCTpaHHBIH(-bIE)

YK-4.4.Y-1 Brageer
JKaHpaMu  YCTHOMU u
IIACBMEHHOH  peud B

npodeccuoHanbHo cdepe

Pazgen 1:

Tema 1. JIuuHOCTH
YyeoBeKa

Tewma 2. [lyremectBus u
TypU3M

Tema 5. Pexnama
Tema 7. Jluzaiin

Tema 8. busnec

Tema 11. UckyccTBO 1
Menua

Paznen 2:

Tema 1. Kynstypa u
paborta B
MEXTyHaPOTHBIX
KOMITaHHSX

Tewma 2. bpauas! u
MHHOBAITMOHHBIE
TEXHOJIOTHH

Tema 5. Jloructuka u
KOHTPOJIb Ka4eCTBa

YK-4.4 V-2.Ymeer
BBITNIOJHATh ~ KOPPEKTHBIN
YCTHBIA W INHCbMEHHBIN
[IEpEBOJ] C WHOCTPAHHOI'O
SI3bIKA Ha
TOCYIapCTBEHHBIN  SI3BIK
P® u ¢ rocynapcTBeHHOTO

SI3bIKA PO Ha
WHOCTPaHHBII SI3BIK
npodeccHoHaIbHBIX

TCKCTOB

Paznen 1:

Tema 6. OGpazoBanue
Tema 9. MunoBanmun
Tema 10. CoBpemeHHBIE
TPEHABI

Tema 12 O0mecTBO 1
3aKOH

Paznen 2:

Tema 6. MapkeTHHT U
pexiama




METOINYECKHUE MATEPHUAJIbBI, XAPAKTEPU3YIOIIUE OTAIIbI
®OPMHUPOBAHUSI KOMIIETEHIIUI

IlepeyeHb y4eOHBIX 3aJaHNIi HA Ay IUTOPHBIX 3AHATUAX

IlepeyeHb BONPOCOB /1JIs1 onpoca
Cemectp 1

Nuaukaropsl goctmkenusi: YK-4.1, YK-4.2, YK-4.4

Tema 1. JInuHoCTH YesIOBEKA
Do you believe two personality types (extroverts and introverts) are useful for describing personality?
What is ‘method acting’? Give examples of actors using this method.
What role does the charisma play in your life?
Is charisma the most important quality to possess if you want to be successful in your career?
Are charismatic people dangerous?

g~ E

Tema 2. IlyTemiecTBUSI U TYPU3M
Why is travelling important?
What’s the difference between a tourist and a traveller?
What are travel tips for visitors to your country?
What might travel change or develop in the future? Do you agree travel is no longer necessary?
What famous explorers do you know? Pick one and describe their achievements.

agrwdE

Tema 3. PaGora
What is most important to you in a job? Name the five most important things for you.
What are the advantages and disadvantages of working from home?
What does ‘work placement’ mean? Would you like one?
What factors will you take into consideration when choosing a job?
What tips for being successful at an interview can you name?

agrwNE

Tema 4. U3yueHre HHOCTPAHHOTI'O A3bIKA
What sort of people make the best language learners?
Should everyone learn at least one foreign language?
Why do you think English is an international language?
Would the world be a better place if everyone spoke the same language?
What are the tips for avoiding mistakes online?

agrwdE

Tema 5. Peksiama
Have you ever bought anything just because of an advert? When?
Are there any adverts which you particularly dislike? Which one(s)? Why?
Think of a memorable advert. Describe it.
Is it acceptable to manipulate images in advertising?
Do you agree advertising should not be aimed at children? Why/why not? What products are most
commonly featured in adverts for children? How are they advertised?

agrowpdnE

Tema 6. O0pa3oBanue
Compare the single-sex schools and mixed schools stating some of the benefits of each system.
Should schools pay more attention to teaching practical skills? Why/Why not?
Speak of the advantages and disadvantage of private schools.
What style of learning is more suitable for you?
Describe an online course you consider worth taking.

arwpnE

Kpurepun ouenku (B 6aj1ax):



10-8 GammoB BBICTaBISIETCS 00YJArOIIEMYCsI, €CJIM OH MPaBUJIBLHO OTBEUAET HA OJIMH BOIPOC MO KAKIOH
TEMEC JUCHUIIIMHBI, HWACHU HpeILCTaBJIeHLI B HOI‘I/I‘-ICCKOI\/'I IIOCJICAOBATCIIBHOCTU C HCIIOJIB30BAHHUCM
CBS3YIONIUX CJIOB, OTMEUYEHA TIpaMOTHAs OpTraHM3alMs OTBETa, COOTBETCTBYIOIIAS €ro CTPYKTYpE;
MPOJIEMOHCTPUPOBAHO HKCIIOJIB30BAHNE AKTUBHOM JIGKCUKHA Kypca, HE OBLJIO JOMYyIIEHO OIIMOOK B
UCIIOJIb30BAaHUN TI'PAMMATHYECKUX KOHCTPYKIHMH; YpPOBEHb OCBOCHHS KOMIIETCHIIMH COOTBETCTBYET
IPOJBUHYTOMY YPOBHIO.

7-5 0a/10B BBICTABISACTCS 00yUaIOMIEMYCsl, €CJIH OH IIPABHIILHO OTBEYACT Ha OJIMH BOIIPOC IO KAXKIOW TeMe
JUCHUIIJIMHBI, HO C HC3HAYUTCIbHBIMU OTCTYTUIGHI/ISIMI/I, niacu HpeI[CTaBHGHLI C MHCIIOJIB30BAHUECM
CBSI3YIOIIUX CJIOB, HO JICKCHYECKH HE BCET/1a IPAaMOTHO M0 100paHbl, MPOIEMOHCTPUPOBAHO HCITOIH30BAHHE
AKTUBHOM JICKCUKHU Kypca, ObUTH JTIONYIICHBI He3HAYNTEIbHBIC OIMOKH B UCIIOJIb30BaHUU IPAMMATHYECCKUX
KOHCTPYKIMI; YPOBEHb OCBOEHUS KOMIIETEHIIMI COOTBETCTBYET MOBBIIIEHHOMY YPOBHIO.

4-2 Gamna BeICTaBJIsETCS 00ydaroMEMycs, €CJIM OH YaCTHYHO MPABUILHO OTBEYAET HA OJUH BOIPOC IO
Ka)KI[Oﬁ TEMC JUCHUIIIINHBI, C HC3HAYUTCIIbHBIMHU HOFpCH_IHOCTSIMI/I, niacu HpeﬂCTaBHCHBI C
HCIIOJIb30BaHUEM HEJOCTATOYHOrO KOJIMYECTBA CBS3YIOIIHUX CJIOB, HMPOJACMOHCTPHUPOBAHA OPTraHU3ALIMS
OTBETA, HE TIOJTHOCTHIO COOTBETCTBYIOIIAS €T0 CTPYKTYPE C OTPAHUYCHHBIM UCIIOJE30BAHUEM JIEKCUYECKUX
€JIMHMII, JOMYIICHbI OIMHUOKHA B HCIIOJB30BAHHHM TPAMMATHYCCKUX KOHCTPYKIHH, KOTOPBIE YaCTUYHO
MEINIA0T MIOHUMAHHIO; YPOBCHb OCBOCHHSI KOMITETEHITUH COOTBETCTBYET 0230BOMY YPOBHIO.

-0 Gayu10B BBICTABIISICTCSI 00yUAIOIIEMYCsI, €CJIM OH HE OTBEYAET Ha OJMH BOIIPOC IO KAXJI0H TeMe, HJICH HE
CBSI3aHBI JIPYT C JPYroM, OTCYTCTBYIOT CBS3YIONIME CJIOBa M HCIIOJIb30BaH OTPAHMYCHHBIA 3amac
JICKCHUYECKUX €IMHUI] C OTPOMHBIM COJICP)KaHHEM OITUOOK B TPAMMATHYECKUX CTPYKTYpPaX.

Cemectp 2

HNuaukaropsl noctukennsi: YK-4.1, YK-4.2, YK-4.4

Tema 7. JIuzaiin
Avre single-sex schools better than mixed schools? Justify your answer.
Should schools spend more time teaching the skills people need to get a job? Why/Why not?
Should private education exist? Why/why not?
Describe Montessori teaching method. What is your opinion about this style of teaching?
Do you think university should be free for everyone?
Speak about the concept of design.
The needs of the user are primary for a good design. Do you agree?
Describe your favourite design.
Speak about different periods in design history of the 20" century.
10 Speak about Alessi designer products.

©XoONDOR N,

Tema 8. busnec
Can you name a successful business from your country? Why do you think it is so successful?
What business would you set up in your native town? Give reasons.
What dilemmas might people face in business? Describe one of them in detail.
Does a difficult childhood help a person to become a successful businessman/businesswoman? Justify
your answer.
5. Give a brief description of one of the most successful business person. What is the secret of his/her
success?

el N S

Tema 9. UnHOBaMu
1. Speak about engineering as a profession: describe its origins, development and prospects.
Give reasons for the quantitive prevalence of men in the profession of engineering.
Present a few of the greatest engineering achievements in history.
Can engineering improve people’s lives?
Give examples of a couple of threats for the humanity that could be prevented by technology.

gagrwn

Tema 10. CoBpeMeHHbIE TPEeH/IbI
1. What are current trends in your country? How are they developing? Describe one of them.



2.  Which old-fashioned trends you think should return?
3 What does the fashion term “tipping point” mean?
4.  How cultures influence on fashion trends?

5. What are the trends in the music industry?

Tema 11. UckyccTBO M Meaua
1. What types of media do you know?
2. Do you think celebrities have the right to a private life?
3. Why are we fascinated by the artists themselves when really their work should speak for them? Share
your opinion.
4.  Which books, songs and films do you think are masterpieces?
5. What qualities does a journalist need to be a foreign correspondent?

Tema 12. O01mecTBO M 3aK0H
Can you think of some funny and dumb criminal stories?
Have there been any spectacular robberies recently?
Once a criminal, always a criminal. Do you agree? Why/why not?
What are the main reasons why people commit crimes?
Would you like to try to be a jury sometime? Why/why not?
What percentage of population should go to university?

oW E

Kpurepuu ouenku (B 6ajiiax):

10-8 6a/utoB BBICTABISICTCSI OOYYAIOMIEMYCSI, €CIM OH MPABIJIBHO OTBEYACT HA OJMH BOMPOC MO KAXKION
TeMe JMCIMIUIMHBI, MJIEW MPEACTAaBICHBl B JIOTMYECKOM IOCIIENOBATENBHOCTH € HCIOJIb30BAHHEM
CBSI3YIOIIMX CJIOB, OTMEYEHA TpAaMOTHAs OpraHM3alMs OTBETa, COOTBETCTBYIOMIAs €ro CTPYKTYpE;
IPOJEMOHCTPUPOBAHO HCIOJIb30BAHME AKTHBHOM JIEKCHKH Kypca, He OBbUIO JOIYIIEHO OIHMOOK B
HCIIOJIb30BAHHUU T'paMMaTHUYCCKUX KOHCTPYKIII/Iﬁ; YPOBCHb OCBOCHHA KOMHCTCHHI/Iﬁ COOTBCTCTBYCT
IPOJBHHYTOMY YPOBHIO.

7-5 GaJTOB BBICTABISICTCSI 00YUYAIOMIEMYCsI, €CITH OH MPABUIILHO OTBEYAET Ha OJIMH BOIIPOC IO KX 0 TeMe
JMCIUIUIMHBI, HO C HE3HAYMTEIbHBIMH OTCTYIUICHHSMH, WU MPEICTABICHBI C HCIOJIb30BAHUEM
CBSI3YIOIIHMX CJIOB, HO JICKCHYECKH HE BCET/Ia IPAMOTHO T0100paHbI, POIEMOHCTPUPOBAHO UCTIOIB30BAHUE
AKTHBHOM JICKCUKH Kypca, ObUTH JOMYIIEHBI HE3HAYHTEIbHBIE OITMOKH B HCIIOJIb30BAHUH TPAMMATHIECKUX
KOHCTPYKHI/If/’I; YPOBCHBb OCBOCHUA KOMHGTGHHI/Iﬁ COOTBCTCTBYCT IMMOBBINICHHOMY YPOBHIO.

4-2 Gauta BBICTABJSIETCS OOYYAIOIIEMYCS, €CJIH OH YaCTUYHO MPAaBUIIBHO OTBEYAET HA OJUH BOMPOC 110
Ka)K]IOI\/’I TEME JUCHUIIINHDBI, C HC3HAYUTCJIBHBIMH MOI'PCIIHOCTAMU, nacen MnpeacCTaBJICHbI C
UCIIOJIb30BAHUEM HEIOCTATOYHOIO KOJIMYECTBA CBA3YIOMIMX CIIOB, MPOJAEMOHCTPHPOBAHA OpTaHU3aIlMs
OTBETA, HE TIOJIHOCTHIO COOTBETCTBYIOIIAS €70 CTPYKTYPE C OrPAaHMYEHHBIM UCITOJIB30BAHUEM JIEKCHUECKHX
eIMHMII, JOMYIICHbI ONIMOKA B HCIOJb30BAHHH TI'PAMMATHYECKHX KOHCTPYKIIMH, KOTOPBIC YaCTHYHO
MEIIAl0T TIOHMMAaHHIO; YPOBEHb OCBOCHHUS KOMIIETEHIIMI COOTBETCTBYET Oa30BOMY YPOBHIO.

-0 6aJT0B BBICTABJISIETCSI 00YJAOIIEMYCsl, €CITH OH HE OTBEYAET Ha OJIUH BOIIPOC 110 KaXKI0M TeMe, HIeH He
CBSI3aHBI JIPYT C JPYrOM, OTCYTCTBYIOT CBS3YIOIIME CJIOBA W HCIIOJNB30BaH OrPaHMYCHHBINA 3amac
JIEKCUYIECKUX SIUHHMI] C OTPOMHBIM COJIEPYKAHHUEM ONMIHOOK B TPAMMATHYECKUX CTPYKTYpaXx.

Cemectp 3

HNupuxarops! noctuxenus: YK-4.1, VK-4.2, YK-4.4

Tema 1. KyabTypa u padoTa B MeKIYHAPOAHBIX KOMIIAHUSX
Speak about the internal professional communication of a company.
Speak about the external professional communication of a company.
Describe the qualities and skills of a good communicator
What can make a person fail at communication?
What tips can be given for the improvement of communication skills?

Tema 2. Bp3HAbI H HHHOBAIIHOHHBIE TEXHOJIOTHH

1. Explain the notion of live advertisement.

agrwpnE



2. Which types of financial institutions do you know?
3. Describe different kinds of securities and different kinds of markets.
4. Speak about the concept of brand image and its significance.
5. Speak about the concept of brand positioning and its significance.
Tema 3. YnpaBJiieHne 4e10Be4eCKNMH PeCypcaMu B YCJIOBHSIX NepeMeH
1. How good are you at building relationships? Take a quiz and say whether you agree with the
result.
What does it mean, to be good at building relationships?
Where can businesspeople meet their potential partners?
How can companies build strong business relationships with their customers?
What are the most important relationships for you at and outside your place of study?

arwmn

Kpurepun onenku (B 6aj1ax):

10-8 GamnoB BbICTaBIIAETCS 00y4YaIOLIEMYCsl, €CJIM OH IPABUIIBHO OTBEYAE€T Ha OAMH BOINPOC MO KaKJOH
TEME JAWUCLMIUIMHBI, HJAEU IPEACTABICHbl B JIOTMYECKOM IIOCIEA0BAaTENbHOCTH C MCIIOJIb30BAHUEM
CBS3YIOILMX CJIOB, OTMEUYEHAa TI'paMOTHAs OpIaHU3alUsl OTBETa, COOTBETCTBYIOIIAs €ro CTPYKTYpE;
IPOJEMOHCTPUPOBAHO MCIIOJIb30BAaHUE AKTUBHOM JIEKCUKM Kypca, HE ObUIO JOMYHIEHO OMIMOOK B
UCIOJIb30BAaHUM TPAMMATUYECKMX KOHCTPYKLMH; YpPOBEHb OCBOEHHUS KOMIIETEHIMH COOTBETCTBYET
IPOJBUHYTOMY YPOBHIO.

7-5 GaJII0B BBICTABIIAETCS 00YUAIOIIEMYCsl, €CJIM OH MPABUJIBHO OTBEYAET Ha OJJMH BOIIPOC M0 KaXKJJOU TeMe
JUCLUIUIMHBI, HO C HE3HAUUTEIbHBIMU OTCTYIUIEHHUSMHU, WJIEH MPEACTABIEHbl C HCIIOJIb30BAHUEM
CBSI3YIOILUX CJIOB, HO JIEKCHYECKHU HE BCErla IpaMOTHO 110100paHbl, TPOJEMOHCTPHUPOBAHO UCIIOJIb30BAaHHE
AKTUBHOH JIEKCHKH Kypca, ObLIH JOMYIICHb HE3HAYUTEIbHBIE OITMOKH B MICTIOJIb30BaHIH TPAMMATHIECKUX
KOHCTPYKLUH; YPOBEHb OCBOECHUS KOMIIETEHIIUH COOTBETCTBYET MOBBIIIEHHOMY YPOBHIO.

4-2 Gasula BBICTABISIETCSI OOYUAIOIIEMYCsl, €CJIM OH YaCTUYHO IIPABIJIBHO OTBEYACT HAa OAMH BOIPOC IO
KaXI0M TeMe [UCUUIUIMHBI, C HE3HAYUTENbHBIMU IIOTPEIIHOCTAMH, UAEU IPEACTaBIEHbl C
UCIIOJI30BAHUEM HEJOCTATOYHOI'O KOJIMYECTBA CBA3YIOIIMX CIIOB, MPOJEMOHCTPUPOBAHA OpraHU3aLus
OTBETA, HE TIOJTHOCTHIO COOTBETCTBYIOIIAS €70 CTPYKTYPE C OTPAaHUUYEHHBIM HCII0JIb30BAaHUEM JIEKCUUYECKUX
€IMHUI], JIOMYIIECHBl OIMHUOKH B HCIIOJB30BAaHUU T'PAMMATUYECKUX KOHCTPYKIHI, KOTOpPBIE YaCTHYHO
MEIIAOT MOHUMAHUIO; YPOBEHb OCBOCHHUSI KOMIIETEHIIMI COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 Ga10B BBICTABIIsAETCS O0yUaIOIIEMYCs, €CIM OH HE OTBEYAET HA OIMH BOIIPOC O KaX 101 TeMe, UJIEH HE
CBS3aHbl JPyr C JPYrOoM, OTCYTCTBYIOT CBSI3YIOIIME CJIOBA M MCIOJIb30BaH OIPAaHUYEHHBIN 3amac
JIEKCUYECKUX E€IUHMIL C OTPOMHBIM CO/IEPKAHUEM OIIHMOOK B TPaMMaTHUECKUX CTPYKTypax.

Cemectp 4

HNupuxaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4
Tema 4. YnpaBiieHue opranusanuei

1. What in your opinion makes people successful?

2. Talk about any successful person your know describing their accomplishments.

3. What are the best indicators of an individual’s level of success?

4. How can understanding of personal success vary from culture to culture?

5. Outselling your rivals is the best indicator of success. Do you agree? Support your point.

Tema S. JlorucTrka 1 KOHTPOJIb KaYeCTBA

1. “A man can stand anything except a succession of ordinary days” — explain the quote and share
your opinion.

2. What motivates you to work harder?

3. Is positive or negative motivation generally more stimulating? Explain your point.

4. What is a “burn-out” and what may it be caused by?

5. What do you find satisfying about your studies?

Tema 6. MapKkeTHHI U pekjaMa
1. What tips for giving presentations do you remember?



2. How can one balance risk and return?

3. What banking services are you familiar with?

4. Speak about ways of coping with cultural stereotypes.

5. What is cultural awareness and how can it be increased?

Kpurepun onenkn (B 6ajiax):

10-8 GamnoB BbICTaBIIAETCS 00y4YarOLIEMYCsl, €CJIM OH IPABUIIBHO OTBEYAe€T Ha OAMH BOINPOC MO KaXIOH
TEME JAWCLMIUIMHBI, HAEU IIPEICTaBIECHbl B JIOTMYECKOM I1OCJIEA0BATEIBHOCTU C MCIOJIb30BAaHUEM
CBS3YIOILMX CJIOB, OTMEYEHAa TIpaMOTHAs OpIaHU3alUsl OTBETa, COOTBETCTBYIOIIAs €ro CTPYKTYpE;
IIPOJIEMOHCTPUPOBAHO MCIIOJIB30BAaHUE AKTMBHOM JIEKCMKM Kypca, He ObUIO JONYLIEHO OLIMOOK B
UCIIOJIb30BaHUU TI'PAMMATUYECKUX KOHCTPYKLHUH; YpOBEHb OCBOEHHMS KOMIIETEHUUH COOTBETCTBYET
IPO/IBUHYTOMY YPOBHIO.

7-5 6as10B BBICTABIIIETCS 00Y4YaIOIIEMYCsl, €CIIH OH IPAaBUIIBHO OTBEUYAET HAa OJIMH BOIPOC MO KAXI0H TeMe
JUCLHUIUIMHBI, HO C HE3HAYUTEJIbHBIMH OTCTYIUICHUSIMM, HAEHU NPEACTABICHbI C HCIOJIb30BAHUEM
CBSI3YIOILUX CIIOB, HO JIEKCHYECKH HE BCEr1a IPaMOTHO [10100paHsbl, IPOJEMOHCTPUPOBAHO UCIIOIB30BaHHUE
aKTUBHOM JIEKCUKH Kypca, ObLIIN JOIYIIEHbl HE3HAYUTEIbHbIE OLIMOKH B MCIIOJIb30BAaHUH IT'PAMMAaTHUECKUX
KOHCTPYKULUH; YPOBEHb OCBOCHMSI KOMIIETEHIIUI COOTBETCTBYET IOBBIILIEHHOMY YPOBHIO.

4-2 Oana BBICTaBIISIETCS 00YYarOIEMYCsl, €CJIM OH YaCTHYHO MPAaBUJIBHO OTBEYAET Ha OAMH BOIPOC IO
KOKIOW TeMe JUCHUIUIMHBI, C HE3HAUUTEIbHBIMU IOIPEUIHOCTSAMHU, MJEUM TPEJCTABIECHBl C
UCIIOJIb30BAaHUEM HEJOCTATOYHOI'O KOJIMYECTBA CBA3YIOIIMX CIJIOB, MPOJEMOHCTPUPOBAHA OpraHU3alMs
OTBETA, HE MOJIHOCTHIO COOTBETCTBYIOLIAS €I0 CTPYKTYPE C OTPAaHUUYEHHBIM UCII0JIb30BaHUEM JIEKCUYECKIX
€/IMHUL], JIOMYIIEHbl OIIMOKH B MCIIOJB30BAaHMU I'PAMMATHYECKUX KOHCTPYKLUI, KOTOpbIE YaCTHYHO
MEIIAI0T TIOHUMAaHHIO; YPOBEHb OCBOCHMSI KOMIIETEHIIMI COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 6as10B BBICTaBIIsIETCS OOyUalOIIEMycs, €CIM OH He OTBEYAET Ha OJMH BOIIPOC IO KaX /101 TeMe, UJeH He
CBS3aHbl JIpyr C JPYrOM, OTCYTCTBYIOT CBSI3YIOIIME CJIOBA M MCIOJb30BAaH OIPAaHUYEHHBIN 3amac
JIEKCUYECKUX €IMHUIL] C OTPOMHBIM COJIEP’KaHHEM OLIMOOK B TPAMMATHUECKUX CTPYKTYpax.

IlepeyeHb TeM rPpynmoBbIX AMCKYCCHI

Cemectp 1
HNupuxaropsl noctuxenus: YK-4.1, VK-4.2, YK-4.4

Tema 1. JInuHoCThb YeslOBeKa
1. How useful the two personality types (extroverts and introverts) are for describing personality?
2. What does the term “personality clash” mean? Can you think of an example from your personal
experience?
3. What tells you more about someone's personality: clothes, body language, voice, attitude, tastes or
something else?
4. Is charisma the most important quality to possess if you want to be successful in your career?
Why/Why not? What other qualities are important?
5. Are charismatic people dangerous? Why/Why not? What are the examples of charismatic political
leaders of the past and present?

Tema 2. IlyTemecTBUsI U TYPU3M
. What are the most interesting places you have visited in Russia and abroad?
. What are the most popular destinations for Russian people?
. What is the difference between travel and tourism?
. Do you think that travel broadens the mind? Why/Why not?
. Do you agree that travel is no longer necessary?

Tema 3. PaGora

. What is the most important to you in a job? Name five most important things.
. What would your dream job be?
. Would you like to work from home? What would be the advantages and disadvantages for you?
. Homeworking is generally on the increase. Why do you think that is?
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5. What would your perfect job interview would be? Have you ever taken part in one?
Tema 4. U3yuyeHne HHOCTPAHHOTIO SI3bIKA
1. What skills and qualities make people learn languages easier?
2. Speak of the benefits of learning a foreign language.
3. Should the humanity develop a single universal language?
4. Speak about the regional varieties of the English language.
5. Should the English-speaking word adopt American English? Give arguments for and against this idea.
Tema 5. Pekiiama
Ideals of a nation are represented in its advertising.
Describe an advert you find appealing. Explain the reason for its success.
Describe an advert you find revolting. Explain the reason for its failure.
Should cosmetic surgery on people under the age of twenty-one be made illegal?
Should there be any advertising aimed at children?
Tema 6. O6pa3oBanue
1. Is it worth going to university if fees are high?
2. What percentage of population should go to university?
3. What would you expect from a university campus? What should it provide?
4. Describe the role of physical education in education.
5
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. Speak about examination results as an aspect of education — do they represent the level of
nowledge?

Kpurepun ouenku B 0as1ax (mo BceM TeMam):

- 10-8 OamioB BBICTABISIETCS OOYYAIOIIEMYCS, €CIM TeMa B OTBETE€ BO BpEMs JUCKYCCHH PacKpbITa
HOJHOCTBIO, WU MPEJCTABICHbI B JIOTHUECKOW MOCIEI0BATENbHOCTH C MCIIOJIB30BAaHUEM CBSA3YIOLIMX
CIIOB, OTMEYeHa TpaMOTHAas  OpraHu3alMs  OTBETa, COOTBETCTBYIOIIAS  €ro  CTPYKTYpE;
IPOIEMOHCTPUPOBAHO HUCIIOIb30BAHNE aKTUBHOM JIEKCUKHU Kypca, OCHOBHOM He ObLJIO JOMYIIEHO OMINOO0K
B HCIIOJIb30BAHUU TI'PAMMATHYCCKUX KOHCprKIIPIfI; YPOBCHb OCBOCHHA KOMHCTGHHI/Iﬁ COOTBCTCTBYCT
IPO/IBUHYTOMY YPOBHIO.

- 7-5 Oana BBICTABISIETCSl 00YJAIOLIEMYCsI, €CITH TeMa BO BPEMs TUCKYCCHUU PACKPBITA MOJIHOCTBIO, HO C
HE3HAUUTENIbHBIMU OTCTYIJICHUSIMU, MJIEM MpPEICTaBICHbl C MCIOJIb30BAaHHUEM CBS3YIOIIUX CJIOB, HO
JIEKCHYECKH HE BCETJa TPaMOTHO MOI00paHEbI, MPOIEMOHCTPUPOBAHO HCIIOJIH30BAHNE aKTUBHOW JICKCHKHU
Kypca, ObUIM JOMYLIEHbl HE3HAYMTEIbHbIE OIIMOKH B HCIOJIB30BAaHUM I'PAMMAaTUYECKHX KOHCTPYKIIHIA;
YPOBCHL OCBOCHUSA KOMHCTGHHI/II\/’I COOTBCTCTBYCT IMOBBIMICHHOMY YPOBHIO.

- 2-4 Ganna BbICTaBIsIeTCS OOyyarolieMycs, €CiM TeMa BO BpeMs JIUCKYCCUU PAacKphITa YacTUYHO, C
HE3HAYUTCIBbHBIMU MOTPpCIIHOCTAMU, HACU MPCACTABICHBI C HCIIOJbB30BAHUCM HCIOCTATOYHOTO
KOJIMYECTBA CBSA3YIOIIMX CJIOB, IPOJEMOHCTPHUpOBAaHAa OpraHU3alUsl OTBETa, HE IOJHOCTBHIO
COOTBCTCTBYIOIIAA €0 CTPYKTYPC C OTPpaHUYCHHBIM HCIIOJB30BAHUEM JICKCUYCCKUX CIWHUIL, JOIMYIICHbI
OLIMOKM B HMCIIOJIb30BAaHUM I'PAaMMAaTUYECKUX KOHCTPYKIMH, KOTOpPbIE YaCTUYHO MEIIAIOT MOHUMAHUIO;
YPOBEHb OCBOSHHSI KOMIIETEHIIHI COOTBETCTBYET 0a30BOMY YPOBHIO.

- 0 Gay10B BBICTaBIIsIETCS O0yUarOIIEMYycs, €CIM TEMa BO BpeMsl JIMCKYCCHH HE PACKPBITA, HJIEU HE CBS3aHbI
Jpyr ¢ OPYroM, OTCYTCTBYIOT CBSI3YIOIIHE CJIOBAa W HCIOJB30BaH OTPAaHMYCHHBIN 3amac JIEKCHYECKUX
€/IMHUL] C OTPOMHBIM CO/IEpP’)KaHHEM OLIMOOK B TPAMMAaTHUECKUX CTPYKTYpax.

Cemectp 2

HNupuxarops! noctuxenus: YK-4.1, VK-4.2, YK-4.4

Tema 7. {u3aiin
1. What sort of people do you think make the best language learners?
2. Should everyone learn at least one foreign language? Why/Why not?
3. Would the world be a better place if everyone spoke the same language? Why/Why not?
4. Which variety of English is more popular in Russia, British or American English, or another variety?
Which variety of English would you prefer to learn?
5. Should the English-speaking word adopt American English? Give arguments for and against this idea.



6. Present the tendencies in design of the 1960s.
7. Present the tendencies in design of the 1930s.
8. Present the tendencies in design of the 1990s.
9. Critically assess a design.
10. Sketch a design.
Tema 8. Busnec

1. Tell about a business from another country that is successful in your country.

2. Speak about the factors an entrepreneur has to consider to ensure the success of his/her startup.
3. Speak about your favourite retailers.

4. Present your criteria for choosing a partner.

5. Give an example of a good/bad customer service you have experiences. Speak of the outcome.

Tema 9. UHHOBaMK

1. Present an innovative construction project underway.

2. Spending billions on superstructures cannot be justified when people are starving. Do you agree?
3. How can cities be made safer for their citizens?

4. City transport of the future — what does it look like?

5. What are the most recent technological advancements?

Tema 10. CoBpemMeHHbIe TPEHbI

1. Analyse how influenced you are by trends.

2. Describe one of the latest trends your or your friends have followed.

3. Speak of the trendsetters you admire.

4. How can understanding trends help a business?

5. Does fashion industry exist mainly to persuade people to spend money on things they don’t really

need?
Tema 11. UckyccTBO M Meaua

1. Are radio and paper press going extinct?

2. Are online reviews to be trusted? Can you rely on them?

3. Speak about your favourite genres in cinema.

4. Speak about the pros and cons in the work of a reporter.

5. Speak about the influence of the epidemics on the entertainment industry.

Tema 12. O0mecTBO U 3aK0H

1. Give examples of violations that are not considered a crime in a lot of countries.

2. Which crimes are common in your country?

3. Crimes don’t pay. Do you agree?
4. Violence on TV and in video games is a major cause of crime. Do you agree?

5. Explain the genetic and environmental causes of crime. What other reasons exist and which do

consider the most common?

Kpurepun onenkn B 0aj1ax (1o BceM TeMam):

- 10-8 GamoB BBICTABISIETCS OOYYAIOMIEMYCS, €CIM TeMa B OTBETE€ BO BpEMs JHUCKYCCHH PacKphITa
HOJHOCTBIO, WJIEU MPEJCTABICHbI B JIOTMUECKOW MOCIEI0BATENBHOCTH C MCIOJIb30BAaHUEM CBS3YIOIUX
CIIOB, OTMEYeHa TpaMOTHas  OpraHW3alus  OTBETa, COOTBETCTBYIOIIAS  €ro  CTPYKTYpE;
IPOIEMOHCTPUPOBAHO HUCIOIH30BAHNE aKTUBHOM JIEKCUKHU Kypca, OCHOBHOM He OBLJIO JOMYIIEHO OMINOO0K
B HCIIOJIB30BAHUU T'PaMMATHYCCKUX KOHCT];)YKHI/II\/'I; YPOB€HE OCBOCHUA KOMHCTGHHI/Iﬁ COOTBETCTBYCT
IPO/IBUHYTOMY YPOBHIO.

- 7-5 Gamta BeICTaBISAETCS 00yUArOMIEMYCs, €CJIM TeMa BO BPeMs JHCKYCCHU PACKPBITA MOIHOCTHIO, HO C
HE3HAUUTENbHBIMU OTCTYIJICHUSIMU, WMJEH MPEJCTaBICHbI C HCIIOJb30BAaHUEM CBS3YIOIIUX CJIOB, HO
JIEKCHYECKH HE BCETJa TPAaMOTHO MOI00paHbl, MPOIEMOHCTPUPOBAHO UCIIOIH30BAHNE aKTUBHOW JICKCHKHU
Kypca, ObUIM JOMYIIeHbl HE3HAYMTEIbHbIE OIIMOKH B HCIOJIBb30BAaHUM I'PAMMAaTUYECKHX KOHCTPYKIIHIA;
YPOBEHL OCBOCHUSA KOMHeTeHHI/Iﬁ COOTBCTCTBYECT IMOBBINICHHOMY YPOBHIO.

- 2-4 Gayna BBICTaBIIsIETCS OOyyarolieMycs, €CiM TeMa BO BpeMs JUCKYCCHU PACKpBITa YaCTUYHO, C
HE3HAYUTCIBHBIMHU IMOTPCIIHOCTAMU, HACU MPCACTABICHBI C HCIIOJbB30BAHUEM HCEIOCTATOYHOTO
KOJIMYECTBA CBS3YIOIIMX CJIOB, NPOJEMOHCTPUPOBAHA OpraHM3alUsl OTBETa, HE MOJHOCTHIO



COOTBETCTBYIOIAsl €r0 CTPYKTYPE C OTPaHUYEHHBIM HCIIOJIB30BAHUEM JICKCUYECKHUX CIUHULL, JOITYILECHbI
OLIMOKH B HMCIOJIb30BAaHUH I'PAMMAaTUYECKUX KOHCTPYKIIMHA, KOTOPhIE€ YaCTUYHO MEIIAIOT MOHUMAHUIO;
YPOBEHb OCBOCHMSI KOMIIETEHIINI COOTBETCTBYET 0a30BOMY YPOBHIO.

- 0 GayTIOB BBICTABIIIETCS O0yUAIOIIEMYCS, €CITH TEMa BO BpEMsI AMCKYCCHH HE PACKPBITA, HJIEH HE CBSA3AHBI
Ipyr C APYTOM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBA M HCIIOJIb30BaH OTPAaHMYEHHBIM 3amac JEKCHYECKHX
€/IMHUI] C OTPOMHBIM CO/IEpP’)KaHHEM OITMOOK B TPAMMATHUECKUX CTPYKTYpPaXx.

Cemectp 3

Nuaukaropsl goctmkennsi: YK-4.1, YK-4.2, YK-4.4
Tema 1. KyabTypa n padoTa B Me:KIyHAPOAHBIX KOMIIAHUAX

1.  How important do you think it is to understand your own culture before trying to understand

someone else’s?

2. What tips could you give to people who come to your country to do business for the first time?

3. Can you foresee any conflicts between corporate and individual cultures?

4.  What is more important for employees who work for a multinational culture?

5. What is the biggest challenge for a repatriated employee.

Tema 2. Bp3HAbI 1 HHHOBAIMOHHBIE TEXHOJIOTHH
1. Give examples of a few slogans of international brands and say whether you consider these slogans
successful.
. What problems may a company face during the foreign market penetration?
. Speak about the difference between the brand image and brand positioning.
. Speak about the difference between a marketing plan and a marketing strategy.
. Give examples of companies that failed to conquer foreign markets. Name4 the reasons.
Tema 3. YnpasJ/ieHue 4e/i0OBe4eCKHMH PecypcaMu B YCJIOBHUSIX IepeMeH

1. Have you ever helped a company with its market research?
2. When might it not be appropriate to ask members of the public for their ideas?
3. Would this approach be popular in your culture?
4
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. What are the advantages and disadvantages of creating a product through an online community?
. What problems might a company have if it relies too much on this form of product development?

- 10-8 GamoB BhICTaBiISIETCS OOydaroLIeMycCs,, €Clii TeéMa B OTBETE BO BpPEMS JIUCKYCCHU PacKpbITa
MOJIHOCTBIO, UJIEH MPEJCTABIEHBI B JIOTHYECKOW IMOCIEIOBATEILHOCTU C HCIOJIb30BAHUEM CBSI3YIOIIMX
CIOB, OTMEYEHa TIpaMOTHAas  OpraHu3alMs  OTBETa, COOTBETCTBYIOLAs  €ro  CTPYKTYpE;
POJEMOHCTPUPOBAHO HUCIIOJB30BaHNE AKTUBHOM JIEKCUKH Kypca, OCHOBHOM He ObUIO JOMYIIEHO OIIMO0K
B HCIIOJB30BAaHUM I'PaMMaTHYECKMX KOHCTPYKIIMM; YpPOBEHb OCBOEHMS KOMIIETEHIUI COOTBETCTBYET
IPOJBUHYTOMY YPOBHIO.

- 7-5 Oanya BbICTaBIISIETCSl 00yYaIOLIEMYCsl, €CIIM TeMa BO BpeMs JUCKYCCUHU PACKPBITA MOJHOCTBIO, HO C
HE3HAYUTENbHBIMU OTCTYIUIEHUSIMU, MJIEW NPEJCTABIEHBl C HCIOJIb30BAaHHUEM CBSI3YIOIIHUX CIIOB, HO
JIEKCUYECKH HE BCerja IrpaMOTHO 10100paHbl, MPOJEMOHCTPUPOBAHO UCIOIb30BAHNE AKTUBHOM JIEKCUKU
Kypca, ObUIM JOMYIIEHbl HE3HAUUTEIbHBIE OLIMOKU B MCIOJIB30BAaHUM IPAMMAaTHYECKUX KOHCTPYKLIMM;
YPOBEHb OCBOEHUS KOMIIETEHLIH COOTBETCTBYET MOBBILIEHHOMY YPOBHIO.

- 2-4 Gayia BBICTABISIETCS OOyYaroIEMycsl, €CIM TeMa BO BPEMsl TUCKYCCHHM DPACKpBITAa YaCTHYHO, C
HE3HAYUTEIBHBIMH TIOTPEIIHOCTSMHM, MJAEHU MPEACTaBICHbBl C HCIOJIb30BAaHUEM HEAOCTATOYHOIO
KOJIMYECTBA  CBSI3YIOIIMX CJIOB, MPOJEMOHCTPUpPOBaHa OpraHU3alUsi OTBETa, HE IOJIHOCTHIO
COOTBETCTBYIOIIAsl €T0 CTPYKTYPE C OTPAaHUYEHHBIM HCIIOJIB30BAHUEM JIEKCUUECKUX €IMHUL, TOIYIIEHbI
OIIMOKM B MCHOJB30BAaHUU TPaMMAaTHUYECKHUX KOHCTPYKIMH, KOTOpPhIE YaCTUYHO MEHIAIOT MOHUMAaHUIO;
YPOBEHb OCBOEHHSI KOMIIETEHINI COOTBETCTBYET 6a30BOMY YPOBHIO.

- 0 6au10B BBICTaBIsETCS 00yUYaOIIEMYCs], €CIIM TEMa BO BpeMsI AUCKYCCUU HE PACKPBITA, HJI€U HE CBA3AHbI
JIpyr C APYroM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBA M HMCIIOJb30BAaH OIPAHUYEHHBIN 3arac JEKCUYECKUX
€MHMUII C OTPOMHBIM COJIEP>)KaHUEM OIIMOOK B TPAMMATUYECKUX CTPYKTYpaX.

Cemectp 4
HNuauxaropsl noctuxenusi: YK-4.1, YK-4.2, YK-4.4



Tema 4. YnpaBJienue opranusamnueit

1. Mismanagement is the biggest cause of business failure? Do you agree? Justify your opinion.

2. Rebranding is often a pointless exercise. Do you agree? Justify your opinion.

3. Underfunding and overstaffing are the quickest way to failure. Do you agree? Justify your
opinion.

4. Why are undercutting the competition dangerous business strategies?

5. If you could buy ay kind of business, what would you purchase and why?

Tema 5. JlorucTrka 1 KOHTPOJIb KayecTBa
1. How is staff development related to the performance evaluation of employees?
2. Discuss the benefits of effective staff development programs.
3. What are some strategies that can be used to motivate employees to participate in staff development
programs?
4. How might the principles of adult learning influence the creation of staff development programs?
5. What types of staff development programs are best suited for employees in classified positions?

Tema 6. MapkeTHHI U peKjaMa
Speak about the risks that most people take in their lives?
What sort of risks do businesses face?
Present the five steps of risk management.
What sort of things do big international companies need to insure against?
In the next 30 years, which types of risk do you think will become: a) more significant, and b) less
significant?

agrwdE

- 10-8 GamyioB BBICTABISIETCS OOydYaIOLIEMYCs, €CIIM TeéMa B OTBETE€ BO BPEMsl JUCKYCCHU PACKpbBITa
HIOJIHOCTBIO, WJEU TMPEICTABIEHB B JIOTMYECKOH MOCIIEAOBATEIBHOCTH C MCHOJIB30BAaHUEM CBS3YIOIIUX
CIIOB, OTMEUYCHa TpaMOTHAas  OpraHu3alys  OTBETa, COOTBETCTBYIOUIAs  €ro  CTPYKTYpeE;
IPOIEMOHCTPUPOBAHO HCIOIH30BAHNE AKTHBHOM JICKCHKHU Kypca, OCHOBHOM He OBLJIO JOMYIIEHO OMIMOOK
B HCIIOJIb30BAaHUU TPAMMAaTHYECKUX KOHCTPYKIHH; YPOBEHb OCBOCHHUS KOMIIETCHIMH COOTBETCTBYET
NIPOJIBUHYTOMY YPOBHIO.

- 7-5 Oanya BbICTaBIISIETCSl 00yYaIOLIEMYCs, €CIIM TeMa BO BpeMs JUCKYCCHUHU PACKPBITA MOJHOCTBIO, HO C
HE3HAYNTENFHBIMU OTCTYIUICHHUSIMH, HJIEW TPEJICTABICHBI C HCIIOJIb30BaHUEM CBS3YIOIIUX CIIOB, HO
JIEKCUYECKH HE BCErja rpaMOTHO 10100paHbl, MPOJEMOHCTPUPOBAHO UCIOIb30BAHNE AKTUBHON JIEKCUKHU
Kypca, ObUTH JOMYIICHbI HE3HAYUTEIbHBIE OMMOKHM B WCIIONB30BAaHUHM I'PAMMATHYECKHX KOHCTPYKITHIA,
YPOBEHb OCBOCHMSI KOMIIETEHIMI COOTBETCTBYET MOBHIIIEHHOMY YPOBHIO.

- 2-4 Gamna BBICTABISIETCS OOYYArOIIEMYCS, €CIH TeMa BO BpeMsl JUCKYCCHHM PACKPBITa YAaCTUYHO, C
HE3HAUUTENbHBIMU TOTPEIIHOCTAMH, HWJEeH MpPEJCTaBICHbl C HCIHOJIb30BAHUEM HEJOCTATOYHOIO
KOJIMYECTBA CBS3YIONIMX CJIOB, TPOJEMOHCTPHPOBAaHA OpPraHM3alUs OTBETa, HE MOJHOCTHIO
COOTBETCTBYIOIIAS €0 CTPYKTYpPE C OTPAHUYEHHBIM HCIOJIb30BAHUEM JIEKCUUECKUX €IWHUIL, JOMYIIECHBI
OMMOKH B HMCIIOJIb30BaHUH T'PaMMAaTHYECKUX KOHCTPYKIIHA, KOTOPhIE YaCTHYHO MEMIAIOT TTOHUMAHUIO;
YPOBEHb OCBOCHMSI KOMIIETEHIMI COOTBETCTBYET 6a30BOMY YPOBHIO.

- 0 Oau10B BBICTABISETCS 00YUYaOIIEMYCS], €CIIM TEMa BO BPEMsI JUCKYCCUU HE PACKPBITA, HJIEU HE CBSA3AHbI
Jpyr ¢ JpYyroM, OTCYTCTBYIOT CBS3YIOIIME CJIOBa M HCIOJb30BaH OrPAaHMYCHHBIN 3amac JIEKCHYECKUX
€/IMHUI] C OTPOMHBIM CO/IEp’)KaHHEM ONMTMOOK B TPAMMATHUECKUX CTPYKTYpax.

3amaHus I TEKYIero KOHTPOJIst
KoMILIeKT TeCTOBBIX 3aJJaHUH

Cemectp 1
HNupukaropsl noctuxenus: YK-4.1, VK-4.2, YK-4.4.

Tema 1. JInuHOCTH YeJI0BEKA



Variant 1

I. Use the sentences below to write adjectives that describe the person. First letters are given.
1) She rarely gets angry.

2) She loves giving presents.

3) She’s very relaxed about things.

4) She’s always ready to accept new ideas.

5) You can trust that she will get things done.

I1. Complete the conversations with the correct form of the verbs in brackets.

1.— What kind of friends (you/have)?
— Usually they are quite similar to me.
2.— What (you/do) at the weekends?
— | play tennis and go out to dinner with my friends.
3.—Where (usually/you/spend) your holidays?
— We often go to a little cottage in Cornwall.
4.— What book (you/read) now?
— “About a Boy” by Nick Hornby.
5 — (you/ever/visit) South Africa?

— No, but I’ve been to Australia.
I11. Choose the correct words to complete the sentences.
1. Her sister is a very cautious /ambitious /likeable person and never does anything without thinking
carefully about it.
2. Jody is so moody / sensitive / reliable — one minute she’s happy, the next she’s sad.
3. David is very energetic / serious / bossy and is always giving everyone orders.
4. Laura is so enthusiastic / thoughtful / creative about our trip to New Zealand, she has already read
almost everything about the country!
5. The new job is extremely glamorous / challenging / privileged, but | enjoy pushing myself to do
new and difficult things.
6. Doing administrative work is tedious / flexible / satisfying and makes me want to go to sleep.
7. It’s important to have a good work-life / lifestyle / time balance to avoid stress.

IVV Read the text and write down the numbers of five false statements.

Multiple Intelligence Theory

In 1983 Howard Gardner, a Harvard psychologist, published his Multiple Intelligence Theory in his first
book Frames of Mind. This theory has become a model for understanding the many aspects of human
intelligence, learning styles and behaviour. Gardner was one of the fist people to say that we should not
judge others using a narrow definition of intelligence. His original theory described seven different types
of intelligence which are equally important: linguistic, logical-mathematical, musical, body-kinaesthetic,
spatial-visual, interpersonal (awareness of other people’s feelings) and intrapersonal (self-awareness).
Since the theory was first published, Gardner has added three intelligences: naturalist, spiritual-existential
and moral. His theory has revolutionized the way people approach learning and teaching, as it challenged
education systems that assumed everyone learned in the same way.

1. Gardner published his third book in 1983. T/F

2. He was a psychologist in Harvard University. T/F

3. His Multiple Intelligence Theory uses a traditional model to explain his ideas. T/F

4. Gardener stated we should never judge other people. T/F

Variant 2

Use the sentences below to write adjectives that describe the person. First letters are given.
1) She wants to be the manager of the company.

2) She is always pushing her ideas.

3) She always tells people what to do.

4) Some days she’s happy, others angry.

5) She always has lots of new ideas.

I11. Complete the conversations with the correct form of the verbs in brackets.



1. —When (you/go) there?
— After university.
2. —How long (you/stay) there?
— A year.
3. —What (you/do) to improve your French?
4. —1 (watch) French films with subtitles.
5. -1 (work) as a French teacher all my life and I should say that’s good but not enough!
I11. Complete the sentences.
They out on their trip to South America on 7 July.
They started their Trip in Chile and then on to Argentina.
They also off in Peru for a few days.
Gillian is a very easy- person and always seems to be relaxed.
Her little boy is extremely -willed and only does what he wants.
I think he’s very self- and would be able to do the job well.
It’s important to have a good work-life ___ to avoid stress.

NogkrwdpE

IVV Read the text and write down the numbers of five false statements.

Multiple Intelligence Theory

In 1983 Howard Gardner, a Harvard psychologist, published his Multiple Intelligence Theory in his first
book Frames of Mind. This theory has become a model for understanding the many aspects of human
intelligence, learning styles and behaviour. Gardner was one of the fist people to say that we should not
judge others using a narrow definition of intelligence. His original theory described seven different types
of intelligence which are equally important: linguistic, logical-mathematical, musical, body-kinaesthetic,
spatial-visual, interpersonal (awareness of other people’s feelings) and intrapersonal (self-awareness).
Since the theory was first published, Gardner has added three intelligences: naturalist, spiritual-existential
and moral. His theory has revolutionized the way people approach learning and teaching, as it challenged
education systems that assumed everyone learned in the same way.

1. Self-awareness and awareness of other people are the most important intelligences. T/F

2. In 1983 Gardner’s theory recognised fewer types of intelligence that it does now. T/F

3. The theory has had little effect on learning establishments. T/F

4. The theory shows that people learn in different ways. T/F

Tema 4. I/I3yqelme HHOCTPAHHOI'O SI3bIKA
Variant 1
Ex.1. Choose the correct answer, a or b, to complete the text.

— What (a) are you going to do / (b) will you do this weekend? Anything exciting?
— T haven’t made any plans. I think (a) /'m waiting /| (b) I'll wait and see what the weather is like.
— I think it (a) will be / (b) is good. That’s what the forecast said this morning anyway.

Is online advertising (a) effective / (b) as effective as it could be?

Advertising has been through a major revolution over the past 20 years due to technology changing
(a) faster / (b) more fast than ever before.

6. Today perhaps one of the (a) easiest / (b) most easy and...

7. (a) effectivest / (b) most effective ways of advertising is by using Facebook.

C.

agrmONdNE D

8. There are many students here (a) who/that / (b) which come from other countries.
9. We are studying in a building (a) which / (b) where Shakespeare used to work.
10. There are many different courses (a) - / (b) that you can choose from.

Variant 2
Ex.1. Choose the correct answer, a or b, to complete the text.
D.
1. Facebook is the (a) busiest / (b) most busy social media site in the world, with millions of users.
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It is particularly good for smaller companies who cannot afford the much (a) higher / (b) highest
costs of traditional advertising.

It is probably (a) usefuler / (b) more useful than other media in the early stages of a business because
it provides instant feedback on products and services.

— What (a) will you do / (b) are you going to do this weekend? Anything exciting? | thought there
was a trip to London this weekend.

5. —There is. The school (a) is taking / (b) will take some of us to London, ...

.. but (a) I'm not going to go | (b) I won’t go because there’s the air show here in town. ...

.. It (a) will take / (b) is taking place on Saturday and Sunday and I’d like to see it. It’s supposed

to be good.

The Bodleian Library (a) who/that / (b) which was opened in 1602, has expanded greatly since then.
I bought the house (a) that / (b) — I saw last week.

Variant 1
Match each term to its definition.

O A vacation is a period of a year (a) when / (b) in which universities or colleges are officially closed.

Tema 5. Pexkiama

1. Logo a. Anadverton TV or radio
2.  Passthe buck b.  Spend a lot of money in a short time
3. Go on a spending c. Spend a lot of money on something

spree
4.  Beacheapskate d Special design/symbol that a company puts on all its products or adverts
5. Tighten your belt e.  Make someone responsible for something you should deal with
6.  Misleading f. Financial support a company gives in order to get publicity for themselves
7. Commercial g Do not like spending money
8.  Broke h Giving the wrong idea or impression
9. Look like million i Have no money

dollars
10. Jungle J- Say publicly you support or approve of something
11. Splash out on k. Help to sell something, especially by advertising

something
12.  Promote l. Look wonderful
13.  Sponsorship m.  Spend less money than you used to
14. Endorse n A short, easy to remember phrase with music
15. Rip someone off 0 Charge someone too much money

Variant 2
Match each term to its definition
Pass the buck a. Giving the wrong idea or impression
Broke b.  Spend a lot of money in a short time
Look like million c.  Spend a lot of money on something
dollars
Be a cheapskate d.  Special design/symbol that a company puts on all its products or adverts
Go on a spending spree e. Make someone responsible for something you should deal with
Splash out on f. Financial support a company gives in order to get publicity for themselves
something
Tighten your belt g. Do not like spending money
Rip someone off h.  Anadverton TV or radio
Commercial I. Have no money
Sponsorship J. Say publicly you support or approve of something
Endorse k.  Help to sell something, especially by advertising
l.

Misleading

Look wonderful



Logo m.  Charge someone too much money
Promote n. A short, easy to remember phrase with music
Jungle 0.  Spend less money than you used to
Tema 6. O6pa3oBanue
Variant 1
Complete the sentences with the words in the box.
curriculum (A) | degree (B) | study (C) | make (D) | bulling (E)
graduate (F) | pass (G) | assessment (H) | revise () | get (J)
do (K) | go (L) | dropoutof (M) | fail (N) | handin (0)
1. I think Jessie will a place at university next year.
2. If you the exam, you can resist it in two months’ time.
3. Do you have a special system when you for your exams?
4. He always finds it hard to his coursework in the time allowed.
5. Did you your coursework to the tutor on time yesterday?

6. Do many students start and then

7.

8. What will you do when you
9. I think it’s important to

courses in Russia?
means the subjects at a school or college.

from university?

to university these days.

10. When did you last chemistry?

11. A thesis is a long piece of writing you do as part of a university .
12. Unfortunately, he didn’t the progress his tutors expected.

13. I didn’t my driving test the first time, but I did the second time.

14. Are exams or continuous
15.

Variant 2

more common in your country?
means upsetting and frightening someone smaller and weaker, especially in a school situation

Complete the sentences with the words in the box.

pass

(A) | bulling (B) | graduate (C) | dropoutof (D) (E)

degree

assessment

(F) | curriculum (G) | get (H) | hand in (1) | study (J)

go

(K) | do (L) | fail (M) | make (N) | revise O)

1.

2. Are exams or continuous

means upsetting and frightening someone smaller and weaker, especially in a school situation.
more common in your country?

3. Ididn’t my driving test the first time, but I did the second time.
4. Unfortunately, he didn’t the progress his tutors expected.

5. A thesis is a long piece of writing you do as part of a university :
6. When did you last chemistry?

7. 1 think it’s important to

to university these days.

8. What will you do when you from university?

9.

10. Do many students start and then

means the subjects at a school or college.
courses in Russia?

11. Did you your coursework to the tutor on time yesterday?
12. He always finds it hard to his coursework in the time allowed.

13. Do you have a special system when you

for your exams?

14. If you the exam, you can resist it in two months’ time.
15. I think Jessie will a place at university next year.

Kpurepun ouenku (B 6ai1ax):

2,5 -2 6auia BeICTaBIIAETCS 00YyJaOLIEMYyCs, €CIIM JaHbl IpaBUIIbHbIE OTBETH Ha 85-100% BompocoB no
KaXXJIOMY TECTY;

1,5 6annia BeICcTaBIIAETCS 00YYAOLIEMYCsl, €CIIM AaHbI paBUIbHBIE OTBETHI 70-84% BOmpoCcoB 1o
KaXXJIOMY TECTY;




1 6ann B6BICTaBISIETCS OOYUAIOIIEMYCsl, €CJIU JaHbl IPaBUIbHBIE OTBETH Ha 50-69 % BOMpocoB 1Mo

KaKJ0OMY TECTY;

0 GamnoB BhICTaBIsIETCS 00yYaIOIIEMYCsl, €CIIU IaHbl PaBUIIbHbIE OTBETH MeHee YeM Ha 50 % BompocoB

Cemectp 2

Nuaukaropsl noctwekenus: YK-4.1, VK-4.2, VK-4.4.

Variant 1

Tema 8. Busuec

I. Match the following words with their definitions. One of the definitions should not be used.

1. assignment | a. something that is required by law or a rule

2. wholesale b. a person or business that sells goods to the public in relatively small quantities

3. wages c. a fixed regular payment, typically paid on a monthly basis, especially to a
professional or white-collar worker

4. assessment | d. something that you get for working, in addition to your pay, that is not in the
form of money (car, health insurance, etc.)

5. retailer e. a task or piece of work given to someone

6. revision f. money paid to the government that is based on your income or the cost of goods
or services you have bought

7. supplier g. selling of goods in large quantities and at low prices, typically to be later sold by
retailers at a profit

8. taxes h. going through the material again to improve one’s knowledge

9. compulsory | i. payment earned for work or services, typically paid on a daily or weekly basis.

10. salary J. the action of evaluating or checking something

service

k. a person or organization that provides something needed such as a product or

I1. Read the article and answer the questions.

Which paragraph, A, B, Cor D,
mentions

1 accepting people from other places?
2 giving information about the past?
3 a way of life that has not changed
much over many years?

4 the size of Waorani population? __

5 fighting between tribes?

The Waorani tribe of the Amazon Rainforest

A. The Waorani tribe, who live in the Amazon Rainforest in the
Ecuadorian Andes, live completely differently from the way
most of us live. They have always preferred to live on hilltops
to avoid being close to big rivers, which could flood, and their
lifestyle has hardly changed for thousands of years.

B. Each village traditionally has one or two long houses made
of the natural materials he tribe finds in the forest. These are
usually occupied by an older married man and his extended
family. When there are more than about 30 people in the house,
one of the man’s brothers usually builds another house within
an hour’s walk.

C. The Waorani still hunt their food using tools which they have
made from whatever they can find in the forest. They still make
all their tools in the way their families did over 2,000 years ago.
They hunt monkeys and several species of birds, as well as
collecting wild foods from the forests. They also grow a variety
of crops.

D. They have no written language, but they pass on their history
and knowledge through songs and stories about their ancestors.
Until quite recently, the tribe had little to do with other tribes,
although their history stories speak of fighting with other tribes.
In 1958 there were about four main groups of Waorani (about
500 people in all) spread over 20,000 kilometres. That year the
tribe had their first relationship with people from outside the




community. Since then the fighting with other tribes has
decreased.

Variant 2

Match the following words with their definitions. One of the definitions should not be used.

1. profit a. a person or company that sells goods in large quantities at low prices, typically to
retailers.

2. truancy b. speed or rate at which something happens or develops

3. entrepreneur | c. money paid for work or a service

4. staff d. selling of goods to in relatively small quantities for use or consumption rather than
for resale

5. curriculum | e. company that is trying to sell similar goods or services to the same people

6. retail f. money that is earned in trade or business after paying the costs of producing and
selling goods and services

7. branch g. subjects comprising a course of study

8. wholesaler | h. the group of people who work for an organization

9. pace i. a person who sets up a business and business deals

10. competitor | j. a division or office of a large business or organization

k. staying away from school without good reason

I1. Read the article and answer the questions.

Which paragraph, A, B, Cor D,
mentions

1 a type of accommodation?

2 what tools are made of?

3 the diet of the tribe?

4 where houses are built?

5 building materials used?

The Waorani tribe of the Amazon Rainforest

A. The Waorani tribe, who live in the Amazon Rainforest in the
Ecuadorian Andes, live completely differently from the way
most of us live. They have always preferred to live on hilltops
to avoid being close to big rivers, which could flood, and their
lifestyle has hardly changed for thousands of years.

B. Each village traditionally has one or two long houses made
of the natural materials he tribe finds in the forest. These are
usually occupied by an older married man and his extended
family. When there are more than about 30 people in the house,
one of the man’s brothers usually builds another house within
an hour’s walk.

C. The Waorani still hunt their food using tools which they have
made from whatever they can find in the forest. They still make
all their tools in the way their families did over 2,000 years ago.
They hunt monkeys and several species of birds, as well as
collecting wild foods from the forests. They also grow a variety
of crops.

D. They have no written language, but they pass on their history
and knowledge through songs and stories about their ancestors.
Until quite recently, the tribe had little to do with other tribes,
although their history stories speak of fighting with other tribes.
In 1958 there were about four main groups of Waorani (about
500 people in all) spread over 20,000 kilometres. That year the
tribe had their first relationship with people from outside the




community. Since then the fighting with other tribes has
decreased.

Tema 9. UnHoBanun

Variant 1
Choose the best answer to complete the sentences.
1. We get our products from a in Turkey.
a) competitor b) customer c) staff d) supplier
2. We will have to you extra for transportation.
a) charge b) loss C) price d) launch
3. We have 45% of the market. That is 10% more than our nearest .
a) wholesaler b) competitor C) retailer d) executive
4, The shop has about 200 every day. 180 of them are tourists.
a) customers b) retailers c) staff d) suppliers
5. Too many fail and lose all their money. | would rather work for a safe company.
a) partners b) manufacturers C) entrepreneurs d) campaigns
6. If you do not pay your , you will be arrested.
a) bribes b) wages c) profit d) taxes
7. Every week | go to a/an to buy all the ingredients | need for my restaurant.
a) executive b) wholesaler C) entrepreneur d) editor
8. If you want to make some money, you should in one of the new Internet companies.
a) get USPs b) invest c) profit d) negotiate
9. If I work hard this year, they will make me a in this law firm.
a) customer b) community C) partner d) commercial
10.  We buy these quality trousers directly from the :
a) supplier b) retailer ¢) manufacture d) endorsement
11. The company has made a of more than £2.5 million this year and is in big trouble.
a) profit b) wage c) loss d) failure
12.  The award for best businessperson is given after a vote by the whole business :
a) revival b) consequences C) entrepreneur d) community
Variant 2
Choose the best answer to complete the sentences
1. This advert isnot . We need something more noticeable and memorable.
a) attentive b) attention-grabbing c) catching  d) misleading
2. 1 do not think many TV commercials are . They have never convinced me to buy anything.
a) persuasive b) attractive c) promoting d) valuable

3. Now that there are more elderly people with spare time and cash, they have become a very attractive
___ for advertisers.

a) purpose b) reason C) target d) USP

4. Before you start to ____high prices find out about your competitors' prices.

a) charge b) set out c) increase  d) hesitate

5. Youshould __ your staff because your workers are the most important resource of your business.
a) reduce b) value c) cut d) take care

6. If costs go up, it will be the _ who ends up paying more.

a) wholesaler b) manufacturer C) entrepreneur d) customer

7. are complaining that deliveries of the goods popular with the customers are too slow.



a) retailers b) customers c) manufacturers d) entrepreneurs

8. The next conference in Dubai will be a great opportunity to __ our new model.

a) lunch b) launch C) advert d) manufacture

9. After six hours at the meeting we finally managed to __ a good contract.

a) signature b) promote  c) negotiate  d) establish

10. Can you ring the ___and order three more printers?

a) executive b) competitor c) supplier  d) consumer

11. You should decide on the location of your business . The central location is more convenient but
the rent is higher.

a) premises b) place c) situation  d) location
12. Before you write your business plan, you should know what your business ___ are.
a) reasons b) profits c) objectives d) funding

Tema 10. CoBpeMeHHbIE TPEH/IbI
Variant 1
Put the verbs in brackets in the correct form
This strange event happened when | had a job in a bank. | (1-work) as an assistant manager for a few
weeks. One morning while I (2-serve) a customer, a man (3-come) in. He (4-wear) a ski mask over his
face and he told us that if we (5-not/ lie) on the floor, he (6-shoot). "Who's in charge here?""He asked. "I
am", | said - the manager (7-go) out for a coffee and he (8-leave) me in charge. "Give me all the money
or I'll shoot", the robber shouted. Although I was frightened, I noticed that he (9-not/hold) anything in
his hands. "Shoot with what?" | asked "If | were you, | (10-bring) a gun. While the robber (11-shout)
strong swear words, all the customers (12-laugh). When the manager returned and (13-tell) what (14-
happen) he could not believe that the robber (15-forget) to bring his gun. "I wish all the criminals (16-
be) so forgetful™, he said.

Variant 2

Put the verbs in brackets in the correct form.

Do you want a cat? All right ", 1 said, " if you (1-look) after it yourself and | (2 not/have/clean) after it.
A few days later | regretted that | (3-give) my permission. When | came home the other day, the animal (4-
lie) on the floor in the kitchen asking for food. If I (5-not/take) care of the cat, it (6-be) permanently hungry.
I soon realized that the children (7-lose) their interest in the cat. The poor thing (8-ignore) since then, even
if it springs onto their laps. When | reminded them that they (9-promise) to look after the cat, they said that
the (10-do) their homework right now. "If you (11-not /take) care of the cat, | (12-give) it away to other
children who (13-love) it.", | often say when | am fed up with it," It (14-suffer) from your neglect long
enough.” | (15-already/promise/get rid) of the cat many times, but they do not care.

Tema 11. UckyccTBo 1 Menna
Variant 1
I. Fill in each gap with the most appropriate sentence. One sentence is extra:
A. This means that they are better prepared to live on their own.
B. This can help them later on in life to cooperate with colleagues at work and with people around them
in general.
C. Recently the majority of boarding schools have become mixed-sex.
D. However, over the past few years people's opinions have begun to change.
E. For this reason it is advisable to consult a physiologist before sending a child under 14 to boarding
school.
F. However, parents should take into account the child's personality, individual needs and age before they
decide to send him or her to the boarding school.
Boarding school, pros and cons
Sending one's children to boarding school used to be the most acceptable way of educating them. (1) __To
my mind, nevertheless, sending one's children away to school can be extremely beneficial for them in
later life.



Firstly, children who go to boarding school learn at a young age to become independent and to live
without their parents. (2)__When the time comes for them to go to university or start work after leaving
school they will be more confident and experienced.

What is more, boarding school teaches young people how to get along better with others. As they live
with their classmates twenty four hours a day, they have to learn to build up relationships with everyone.
3)_

Some people argue that boarding schools have negative effect on children as they prevent them from
spending time with their parents on daily basis. It is said that this is especially true for younger children,
who may feel that their parents have abandoned them by sending them away. (4)

Finally, I feel that boarding schools have a lot to offer from a variety of different facilities from taking up
different hobbies and sport to better control from the teachers. This is shown by the fact that children who
have been to boarding school are often far better equipped for life than those who have not.
(5)__Although the recommended age is 14, some children feel comfortable at a boarding school at the age
of 12 or 13, while others have to wait until they are 15.

I1.Fill in the gaps with the words having the same meaning as the ones in the brackets. The first
letter of each word is given.

1. Scheduled to be released in April, this film will entertain the a (viewers) not in theatres but in
school halls.

2. As a photographer, | am, of course, touched by the b (thrilling, amazing) beauty of our wildlife
3. I find it hard to enjoy the b (dark, gloomy, frightening) atmosphere of horror movies.

4. Eachc (person in the plot) has an interesting back story which explains how they got to be on
the plane.

5. The following programme contains scenes that may be d (distressing/worrying) to some
viewers

6. She was honored for her g (innovative) work in nuclear physics.

7. NASA engineers have createdano__ -0 -t -w____app (very good, great — informal language).

8. Authors receive 40 percent r (sums paid to the authors under license agreement) on electronic
book sales.

9. Anti-social behaviour in childhood leads to criminal behaviour in the future, and this v circle

(connection of the reason and the consequence leading to a worsening of the situation) is not easy to
break.
10. The jury have ¢ him (declared guilty) of murder.

Variant 2

I. Fill in each gap with the most appropriate sentence. One sentence is extra:

A. But whenever you decide to go, here are some skills and talents you will require.

B. Many correspondents find that they need to work in multinational environment.

C. As the world gets smaller, the competition for working overseas gets tougher.

D. Moreover, it's essential for foreign correspondents to be good writers.

E. The most important thing is to find the correct information.

F. No newspaper editor will send a reporter who needs a lot of direction and management.

Careers in journalism. Becoming a foreign correspondent.

So, you want to be a foreign correspondent. Unfortunately, so do lots of other journalists. Many see it as a
free passport to travel far and wide. (1)_But if you are determined to achieve your aim, you could be able
to leave all your competitors behind and be employed by one of prestigious mass media companies.
Some journalists say that they want to be foreign correspondents while they are young and independent.
After a few years of work they would prefer to settle down to a comfortable job and cover less
adventurous stories at home. (2)__

To start with, fluency in at least one foreign language is not just desirable but necessary. (3) . So
knowing even one foreign language very well will increase your chances to get the right job.



Undoubtedly, such personal qualities as independence and self-confidence are vital for journalists who
are going to work on their own far away from their boss. (4)__ You will need plenty of courage and be
prepared to take a risk in order to get the right interview.

(5)__ The majority of journalists can report well, but you will have to be able to describe the scene of war
to readers in approximately 1000 words - with bombs and bullets going off around you. Every word you
write will need to bring home to readers what is really happening with objective honesty and integrity.

1. Fill in the gaps with the words having the same meaning as the ones in the brackets. The first
letter of each word is given.

1. In this movie, the supporting ¢ (actors collectively) each had moments to shine as well.

2. It takes considerable skill to create a g (firmly holding attention or interest) novel approaching
300 pages in which nothing much happens during the first 150.

3. I found the first chapters somewhath__ -g  (difficult to read through, boring), but the rest of the
book was quite entertaining.

4. They used to include h (extremely funny) sketches into the show.

5.In 1998, my first n (book, fictional prose narrative) was published.

6. The complex p (story, events in a book or film) of the novel explores many things.

7. Finally tonight, the Mars rover Opportunity sent s (thrilling, exciting) new images of Mars back
to earth.

8. | prefer watching c a programmes (programmes on events of political and social interest)

to reading newspapers.

9. Over the past twelve months, he has rocketed from being unknown in the eyes of the public to a
h n (celebrity, famous person).

10. According to the reports, drugs s (illegal transport) has increased dramatically.

Tema 12. O01mecTBO M 3aKOH

Variant 1

l. Put the verbs in brackets in the correct form:
Jack Green is a millionaire, but his beginnings were very humble. His father's health was poor as he (1-
work) hard all his life to make both ends meet. The family couldn’t afford (2-pay) the rent or bills, and
the children often went very hungry. After leaving school at the age of 14, Jack was wondering what to do
when Mr. Brown, his old teacher, suggested (3-start) his own business. He offered (4-lend) him $150 to
begin with. Although his parents warned him that if he (5-fail), they (6-not be able/support) him, he
decided to try. At first it was so difficult that he regretted (7-not/listen) to his parents' warning. But as he
(8-encourage/constantly/make) the most of his potential by Mr. Brown, he gradually gained enough
experience and confidence. By the end of the second year he (9-succeed in/repay) the $100 loan. He
also gave Mr. Brown $100 interest to thank him for his generosity. He knew that he (10-achieve) success
due to Mr. Brown's help and support. At the age of 29 he made his first million, but he still remembered
(11-be) very poor and couldn't get used to (12-live) the life of the rich. When he (13-earn) his second
million next year, he (14-raise) a charity fund. "Now at last my dream will come true, | can manage (15-
provide) all poor children from my town with food and education™, he says.

I1. Paraphrase each sentence in reported speech.

1. “Are you coming tomorrow?” Fiona asked us.

Fionaasked us...........oooooi

2. “Will you come with me to the concert next Thursday?”” Andrea asked Gareth.
Andrea asked Gareth ...

3. “You’ve forgotten to do the washing up, Ben!” said Alison

Alison told Ben thathe..............................

4. “You don’t have to eat your vegetables if you don’t want to, Belinda,” said her mum.
Belinda’s mum told ...

5. “Bjorn, can I borrow your bike for a couple of hours?” asked Freda.

Freda asked Bjornif .............ooooiiiiiiii for a couple of hours

Variant 2



. Put the verbs in brackets in the correct form:
Many products that (1 - launch) throughout Sony's history can be credited to Akio Morita's creativity and
innovative ideas. Akio Morita, the legendary head of Sony, once said how he (2-invent) the Sony
Walkman. He (3- use/ go) to the beach with his children, who (4-listen) to loud music from boom boxes
all day long before they went home. However, there were a lot of elderly people on the beach, who never
(5-stop/complain). They (6-relax) on the beach and (7-not/want/ disturb). "You (8-always/play) such
loud music!" They said. So, Akio Morita (9-suggest/build) a small radio or cassette player that (10-
sound) like a high-quality car stereo and yet (11-can/attach) to a person’s head. That way, other people
(12-not/have/listen) to annoying music. By the next summer holidays a new player (13-create) and the
children could enjoy (14- listen) to the loud music as long as they wished. The Sony Walkman (15-gain)
much popularity since then.
Il. Paraphrase each sentence in reported speech.
1. “Have you been talking on the phone all evening, Tim?”” asked his dad.
Tim’sdad asked .................cooiiiinnl . on the phone all evening.
2. “Luckily I don’t have to go to the office this Saturday,” said Olivia.
Olivia said happily that......................ol,
3. “I’m not going to the match next Saturday,” said Jimmy
Jimmy said that ...
4. “I’ll meet you all at the caf¢ in half an hour,” said John
Johnsaidhe ................ all at the café in half an hour.
5. Shall I send you an e-mail about it, Trevor?” asked Kevin.
Kevin asked Trevor.......oooooviieiiiiiii e an e-mail about it.

Kpurepum ouenku (B 0asiax):

3 GaJa BBICTABIISCTCS 00YJArOIIEMYCsl, €CITU JIaHbI MPaBUIbHBIC 0TBETHI HAa 85-100% BOMPOCOB 110
KaXJIOMYy TECTY;

2 Gasuta BBICTABIISIETCS] 00YJarOIIEMYCsl, €CITH JaHbl MPaBHIIbHBIE 0TBETHI 70-84% BOMPOCOB MO KaXKIOMY
TECTY;

1 Gamn BOBICTaBIISIETCST 0OYUYAIOLIEMYCsI, €CJIN JaHbI TPaBHIbHBIE OTBETHI HAa 50-69 % BOmpOCOB 110
KaXJI0MYy TECTY;

0 GanoB BhICTaBIsIETCS O0yUarOIIEMYCsl, €CJIU JaHbl IIPaBUIIbHBIE OTBETHI MeHee yeM Ha 50 % Bompocos

Cemectp 3
HNupuxaropsl noctuxenus: YK-4.1, VK-4.2, YK-4.4.

Tema 2. Bp3HABI 1 MHHOBAIIMOHHBIEC TEXHOJIOTHH
Variant 1
l. Read the extract from the brochure of a relocation company. Complete the text with the
Present Simple or Present Continuous form of the verb in the box. (some words are
extra)

|  bring look have know wait support be |

1 you for acompany to meet all your relocation needs? Relocation experts are the people
to come to when it 2 necessary to move employees and their families to new countries. We offer
a full range of services and 3 that families need more than just someone to bring their belongings
from one place to another. They also need a company which can help them with all the other little details
and 4 them from the beginning to the end of the process. Before you leave home, we will ask you
to fill out a questionnaire. Some of the questions we will ask are listed below:

5 you children at school? If so, how old are they?

1. Write the correct term from Hofstede model next to the key words which best describe it.
Example: Number — Letter

a High power distance f Low power distance
b High masculinity dimension g Low masculinity dimension
¢ Long term orientation h Short-term orientation




d Collectivist i Individualistic

e High uncertainty avoidance J Low uncertainty avoidance
1. Assertive, competitive atmosphere

2. Well-informed, structured, formal, facts and rules are important __
3. Cohesive, cooperative, sharing atmosphere, intrinsic motivation
4. Spontaneous, decisive, creative, innovative

5. Planning, staying power, importance of education

6

7

8

9

1

. Hierarchical, clear chain of command, centralized

. Independence, working alone, respect for privacy

. Gender equality, caring atmosphere

. Equality among all, informal, flat organizational structure
0. Non-traditional, few rules and regulations

I11. Complete the text on disruptive technologies using the passive. Sometimes more than one tense
is possible.

According to some experts mainstream customers are to blame for the lack of creativity that takes place in
companies. One of the problems today is that products 1 (develop) to meet the needs of the main
market rather than 2 (aim at) smaller niche markets. When some disruptive technologies first
appeared they 3 (not see) as profitable items. Managers didn’t truly understand how a company
could be helped to grow by developing a product they felt would not be popular with regular customers.
However, if a department within the company 4 (set up) to deal with this, the leaders of the
company could support new developments and keep everyday operations from stopping it. One example
of a disruptive technology is the internet. In some cases the mainstream media 5 (replace)
because people find it easier to read about the news online. Another example is in the communications
field where mobile phones 6 (take over) in many households where people no longer have
landlines.

IVV. Match the collocations about pay and benefits with their definitions. Note: two words are extra.
Example: Number - Letter



A severance package B hygiene C career opportunities D appraisal system

E collaborate F effort-reward balance G glass-ceiling H preferred stock
| expatriate package J pay rise K fringe benefits L feasibility
M sustaining N annual leave O realistic expectations P recognition

___things that you get because of your job which are not in the form of money

1. the way in which the job performance of an employee is evaluated in terms of efficiency and
productivity by his or her manager

2. ___anincrease in the fixed amount of money you earn for doing your job

3. ___money paid to an employee whose job the employer has had to bring to an end

4. _ the situation in which the work which is put into something is equaled by what the employee gets
out of it

5. ___apoint you cannot go beyond, usually refers to improving your position at work, it is an invisible
barrier which can keep someone from achieving a higher position that he or she may be qualified to do
6. __ the amount of paid days off that an employee is allowed to have each year

7. __ the factors that refer to the environment in which a person works

8. __chances or situations which make it possible for you to do something you want to do, usually
means getting a better job or promotion at work

9. __ the verb with the meaning to work with

10. _ things you hope for and which are possible in the future

11. _ thesituation when company pays the difference in housing costs or tax costs for the employee
relocating abroad

12. __ technology which is basically small improvement to existing technology

13. __ one of the motivational factors alongside achievement, responsibility, advancement

V. Read the sentences below. If there is a mistake, cross it out and correct it. Tick the correct
sentences.

. He hopes to become the doctor when he finishes his studies.

. The pay rise | received last year was not enough as prices are still going up.

. Upper management has few effect on how employees perform on a daily basis.

. We have the excellent mentoring system in place in our company.

. The customer called us with a little complaints yesterday.

. My new position is really challenging and | have a lot of motivations to do a good job.

. The factors that lead to a successful product are being looked at by our development department.
. In my job there is not many incentive to work hard.

. We have a meeting in the Berlin on Wednesday.

0. This could be the biggest contract we ever sign.

P OO ~NOOTA,WNE

Variant 2
l. Read the extract from the brochure of a relocation company. Complete the text with the
Present Simple or Present Continuous form of the verb in the box. (some words are
extra)
| have live speak prefer know wait  be |

6 anyone in your family any foreign languages? If so, which ones?
7 you and your family in a house or in a flat at the moment?

8 Which you ?

9 you any pets like dogs or cats with you?

This is only a small sample of what we can offer you.

What 10 you for?

1. Rearrange the words to make questions in the correct tense (with the Present Simple or
Present Continuous)
1 you/ leave/ when/ usually/ work
2 the/ work/ which/ at/ project/ moment/ you/ on



3 why/ visit/ she/ new/ the/ today/ site
4 the/ the/ for/ code/ what/ networking event/ dress
5 coffee/ how/ drink/ every/ much/ you/ day
1. Change the sentences from Active into Passive Voice. Use the underlined words in the
sentences as the new subject.
1Apple established the standard for user friendly computing.
The standard for user friendly computing ...
2 Local Motors aims at the huge American community of off-road racers.
3 The company has developed the Rally Fighter from a sketch to a finished product.
4 The online community is voting on the names of the new cars at the moment.
5 Local Motors will broaden the concept of the Rally Fighter.

| [10]
V. Complete the text with a, an, the

Small talk is often seen as a polite conversation on neutral subjects which people suppose is 1
correct thing to do. However, it is not 2 meaningless conversation.
How to make small talk is 3 important people skill and is extremely useful especially with people
you have just met. Even when talking about 4 weather, make 5 conversation meaningful. For
example, if you are in 6 middle of winter, talk about why you don't like or like cold weather. You
should be friendly, have 7positive attitude and have 8 lot of things to talk about. However, it
is advisable to be culturally aware of taboo topics.
Overall, small talk is easy if you take 9 little time to get to know what people do in their free time
in 10 organization and country you are working in. If you do, both your business and social life will
be successful.

V. Match the collocations about pay and benefits with their definitions. Note: two words are extra.
Example: Number — Letter

A severance package

B hygiene

C career opportunities
D appraisal system

E collaborate

F effort-reward balance
G glass-ceiling

H preferred stock

| expatriate package

J advancement

K fringe benefits

L profit margin

M sustaining

N annual leave

O realistic expectations
P mentoring system



1. the amount of paid days off that an employee is allowed to have each year

2. ___ the factors that refer to the environment in which a person works

3. ___chances or situations which make it possible for you to do something you want to do, usually
means getting a better job or promotion at work

4. _ the verb with the meaning to work with

5. __ things you hope for and which are possible in the future

6. _ the situation when company pays the difference in housing costs or tax costs for the employee
relocating abroad

7. ___ technology which is basically small improvement to existing technology

8. __one of the motivational factors alongside achievement, responsibility, recognition

9. __ things that you get because of your job which are not in the form of money

10. __ the way in which the job performance of an employee is evaluated in terms of efficiency and
productivity by his or her manager

11. __ asystem where a new employee learns from a more experienced employee at work

12. _ _money paid to an employee whose job the employer has had to bring to an end

13. __ the situation in which the work which is put into something is equaled by what the employee gets
out of it

14. _ apoint you cannot go beyond, usually refers to improving your position at work, it is an invisible

barrier which can keep someone from achieving a higher position that he or she may be qualified to do
Kpurepun ouenku (B 0asiax):

5 -4 Ganna BeICTaBIsETCS 00yYarOIeMycs, €ClIi AaHbl paBUiIbHbIE 0TBETHI Ha 85-100% Bompocos 1o
KaX/I0MY TECTY;

3-2 Oana BeICTaBIsIETCS OOyUalolEeMycs, €CJIU JaHbl IpaBUiibHbIE OTBETHI 70-84% BOIpOCOB 1O
KaKJJOMY TECTY;

1 Gann B6BICTaBIISIETCS 00YYAIOIIEMYCsl, €CIIU J1aHbl TpaBUIIbHbIE OTBETHI HAa 50-69 % BOmpOCOB 110
KaX/10My TECTY;

0 6ay0B BBICTaBIISIETCSI 00YYarOIIEMYCsl, €CIIU JIaHbl IPaBUIIbHbIE OTBETHI MeHee YeM Ha 50 % Bompocos

Cemectp 4
Nuauxaropsl noctuxenusi: YK-4.1, YK-4.2, YK-4.4.

Tema 6. MapkeTHHT U peKJaMa
Variant 1
1. Choose the correct alternative
1 Profit -sharing/-pricing schemes are often a bonus for senior management.
2 Customer management/service gives customers after-sales support.
3 Free refreshments are a value -losing/-adding service our clients really like.
4 A loss-making/-pricing organisation is unprofitable and could close.
5 That is the Unique Selling Point/Profit of our product that no competitor product has.

2. Match the terms (A-G) to the definitions. Some terms are extra.

a) controllable variables e) USP i) consumption

b) turnover f) retailer J) quality circles

c) supply-chain management @) sustainability k) in-store promotion
d) ergonomics h) penetration pricing I) niche

1 a group of employees that meets regularly to consider ways of resolving problems and improving
production in their organization

2 numbers, amounts, or situations that can be directly influenced or controlled

3 the practice of offering a low price for a new product or service during its initial offering in order to attract
customers away from competitors.



4 sales promotion at a retailer’s location, with product demonstrations, product samples, special discounts,
etc.

5 a company that sells goods to the public in stores and on the Internet, rather than to other businesses.
6 it describes suppliers, storage facilities, retailers and modes of transport which are all involved in getting
the product from its original source to the end user

7 the study of people’s efficiency in their working environment

8 the amount of money that a company gets from sales during a particular period

9an opportunity for a business to offer a product or service that is not offered by other businesses

10 a feature of a product that makes it different from and better than all its competitors’ products

3. Complete the letter using phrases from the box. Some phrases are extra

a) we are grateful to you f) all our products are checked for
b) we are very sorry about g) would like to assure you

c) are investigating h) apologise

d) we regret that we are unable to i) look forward to receiving

e) inconvenience j) following your complaint

Dear Mr Smith

I thank you for your e-mail informing us that your order #3217 was delayed by 24hours. (1) this delay
and the (2) this caused you.

We have been using this reputable delivery service for a number of years.(3) we contacted the firm
and they (4) what caused the delay.

(5) bringing this to our attention, and we (6) that we will make every effort to further improve
our delivery services.

We (7) again for the unacceptable delay you experienced in this instance, and (8) your next
order.

Yours sincerely
Hana Mont

4. Use the correct form of the verb in brackets using Present Perfect or Present Perfect Continuous;
Past Simple, Past Continuous or Past Perfect.

We (1) (look) for a company which met our ecological requirements when last year we

@) (find) the right one.

They (3) already (reduce) their carbon footprint by the time government (4) (pass) the new law
in 2009.

They chose us as a business partner only after they (5) (examine) properly our manufacturing
facilities.

We (6) (change) suppliers recently so now we need to update our accounts with the new details.

1 (7) (have) problems with my computer since | came in this morning. | hope I can find someone to

help me so I can finish my work.

5. Complete the sentences with the words in the box. Some words are extra.

a) come up with ideas J) commodity product
b) sole-trader k) cost-effective

c) implement suggestions I) profit margin

d) target market m) exceed

e) premium pricing strategy n) wastage of time

f) subsidiary 0) skimming pricing

g) differentiate from
competitors

h) lifestyle product

i) price sensitive



1 All the people who work in the company are encouraged to which will improve the way the
company works.

2 Our customers are very interested in the services we offer as they feel they get real value for
money.

3 Itis necessary to define the so that we can communicate the benefits of the product to these
people.

4A demonstrates that our product is of very high quality.

5 It is essential for a successful brand to be able to

6 The advertising for a often aims at making the buyer feel special.

7 A mass produced product which can be found in every shop is called a

8 The product won't be sold well if we charge more for it because it is

9 Our manufacturing costs have gone up which means we now have a lower because we have
not raised the price.

10 We are working hard on how to meet and customers' expectations.

11 When businesses are not careful with their recourses they may have too much and money.
12 Some companies using kaizen from employees about 90 percent of the time.

6. Choose the correct form of the verb in brackets to complete the second or third conditional
sentences

If we (1) (go) into a niche market, we (2) (make) more money on the product.
Unfortunately we only aimed at the mass market.

I think we (3) (get) a bonus at the end of the year if our turnover (4) (go up)
significantly. However, it's unclear at this point if our sales will really increase.

If they (5) (reduce) the profit margin on the item, we (6) (consider) lowering the selling
price. However, | don't know if they will do this or not.

We (7) (do) really well this quarter if we (8) (manage) to come up with a lifestyle

product the was very popular with the public. But we only sold commodity products with low profit
margins.

Variant 2

1. Choose the correct form of the verb in brackets to complete the second or third conditional
sentences

1 If I had known, | (help) you more.

2 | would go to work by train, if it (be) cheaper.

3 If we'd bought those valueless shares, we (lose) a lot of money.

4 If he wasn't so successful, he (have) the money for a holiday home.
5 If Rachael hadn't studied hard, she (pass) the examination.

6 If both of us (relocate), we wouldn't have got a pay rise.

711 (have) knowledge, | would have repaired the photocopier.

8 If I wanted to study for an MBA, | (buy) the latest books.

2. Complete the sentences with the words in the box. Some words are extra.

a) sole-trader g) lifestyle product I) cost-effective

b) implement suggestions h) differentiate from m) wastage of time

C) come up with ideas competitors n) exceed

d) target market i) price sensitive 0) skimming pricing

e) USP J) commodity product

f) subsidiary k) profit margin

1 Some companies using keizen from employees about 90 percent of the time.

2 We are working hard on how to meet and customers' expectations.

3 All the people who work in the company are encouraged to which will improve the way the

company works.



4 Our customers are very interested in the services we offer as they feel they get real value for
money.

5 Itis necessary to define the so that we can communicate the benefits of the product to these
people.

6 An exclusive feature of the product that no competitor product has is called

7 It is essential for a successful brand to be able to

8 The advertising for a often aims at making the buyer feel special.

9 A mass produced product which can be found in every shop is called a

10 The product won't be sold well if we charge more for it because it is

11 Our manufacturing costs have gone up which means we now have a lower because we have
not raised the price.
12 When businesses are not careful with their recourses they may have too much and money.

|_[12]

3. Use the correct form of the verb in brackets using Present Perfect or Present Perfect
Continuous; Past Simple, Past Continuous or Past Perfect.

We (1) (look) for a company which met our ecological requirements when last year we

(2 (find) the right one.

They (3) already (reduce) their carbon footprint by the time government (4) (pass) the
new law in 2009.

They chose us as a business partner only after they (5) (examine) properly our manufacturing
facilities.

We (6) (change) suppliers recently so now we need to update our accounts with the new details.
I (7) (have) problems with my computer since | came in this morning. | hope I can find

someone to help me so | can finish my work.

7]

4. Match the terms (A-G) to the definitions. Some terms are extra.

a) controllable variables e) supply-chain management i) supplier

b) ergonomics f) consumption J) quality circles

c) turnover g) collect k) in-store promotion
d) penetration pricing h) sustainability 1) niche

1 a group of employees that meets regularly to consider ways of resolving problems and improving
production in their organization

2 numbers, amounts, or situations that can be directly influenced or controlled

3 an opportunity for a business to offer a product or service that is not offered by other businesses
4 the practice of offering a low price for a new product or service during its initial offering in order to
attract customers away from competitors.

5 the study of people's efficiency in their working environment

6 it describes suppliers, storage facilities, retailers and modes of transport which are all involved in
getting the product from its original source to the end user

7 a company that provides a product, or the materials to make a product

8 the amount of money that a company gets from sales during a particular period

9 sales promotion at a retailer's location, with product demonstrations, product samples, special
discounts etc.

10 to go to a place and bring something away from it

5. Choose the correct alternative

1 Profit -sharing/-pricing schemes are often a bonus for senior management.

2 Customer management/service gives customers after-sales support.

3 Free refreshments are a value -losing/-adding service our clients really like.
4 A loss-making/-pricing organisation is unprofitable and could close.



5 That is the Unique Selling Point/Profit of our product that no competitor product has.

L [ 5]
Ex.6. Complete the letter using phrases from the box. Some phrases are extra

a) we are grateful to you for

b) we are very sorry about

c) are investigating

d) we regret that we are unable to
e) inconvenience

f) all our products are checked for
g) would like to assure you

h) apologise

i) look forward to receiving

j) following your complaint



Dear Mr Smith

I thank you for your e-mail informing us that your order #3217 was delayed by 24hours. (1)

this delay and the (2) this caused you.
We have been using this reputable delivery service for a number of years.( 3) we contacted the
firm and they (4) what caused the delay.
(5) bringing this to our attention, and we (6) that we will make every effort to further
improve our delivery services.
We (7) again for the unacceptable delay you experienced in this instance, and (8) your
next order.

Yours sincerely
Hana Mont

Kpurepuu ouenku (B 6ajiax):

5 6ayuIoB BBICTABIISIETCS] 0OYYAOLIEMYCsl, €CJIM JIaHbI TPaBHIIbHBIE OTBETHI Ha 85-100% BoIpOCOB;
3-4 Gasuta BeICTABIISIETCS] 00YYAKOIIEMYCSl, €CITH JaHbI paBHIIbHbIC 0TBETHI 70-84% BOMPOCOB;

1-2 Gayna BOBICTaBIISIETCS 00YYAOIIEMYCS, €CITH JIaHbI TPaBWIIbHBIE OTBETHI HA 50-69 % BOMPOCOB;
0 GayuUIOB BBICTABIISCTCS OOYYAIOLIEMYCsl, €CJIU JIaHbI TPABUIIbHBIC OTBETHI MeHee YyeM Ha 50 %
BOIIPOCOB

KoMmiuiekT keiicoB

Cemectp 1
Nuaukaropsl noctuxenns: YK-4.1, YK-4.4

Tema 2. IlyTemecTBus U TYPU3M

ISSUE

Westlake is an American university. Two years ago, the university organised a study trip to Poland
and the Czech Republic, so that students could learn about the counties’ culture and history.
Unfortunately, the organizers made many mistakes and the trip was not successful. This year, they will
take another group of students (aged 18-21) to the same area. They want to avoid the mistakes they
made in the past.

AGENDA

1. Discuss the possible problems that may arise in a trip like this.

2. Hold the meeting to discuss the most serious problems.

3. Rank the problems in order of seriousness.

4. Make suggestions which will make the next trip more successful.

Notes to the agenda

1. Discuss the possible problems that may arise in a trip like this.

Brainstorm possible problems in small groups of colleagues before going to a meeting.

2. Hold the meeting to discuss the most serious problems.

Representatives of the groups should share their ideas concerning the most serious issues.

3. Rank the problems in order of seriousness.

Representatives of the groups should build up a list of problems in order of seriousness.

4. Make suggestions which will make the next trip more successful.

Trip organisers decide on the best ways to avoid difficulties in the next trip.

Cemectp 2
Nuauxaropsl noctuxenus: YK-4.1, VK-4.2, YK-4.4



Tema 7. [In3aiin
ISSUE
International Medi-Aid (IMA), based in Florence, Italy, is a charity which provides medical aid to
many counties. Recently the management decided that English will be the working language of the
organization. The Human Resources department of IMA will start by organizing English language
training for 200 staff at Head Office. It will prioritise those who are in most need of training.
AGENDA
1. Discuss the options for English language training.
2. Prove your opinion is the best one.
3. Listen to the arguments.
4. Make an agreement.
Notes to the agenda
1. Discuss the options for English language training.
Brainstorm possible options in small groups of colleagues of the HR department before going to a
meeting.
2. Prove your opinion is the best one.
Try to persuade your group colleagues that your opinion is the best.
3. Listen to the arguments.
Listen to all the arguments and share yours.
4. Make an agreement.
As a group agree on the best English programme for the first year.

Kpurepun ouenku B 6ajuiax:

—5 0aJJI0B BBICTAaBIACTCS OOydaromeMycs 3a Keic, eclnu cyTb W mpoOiiemMa Keic 3amaun Oblia
IIPAaBUJIBHO MOHATA U NMPOAHAIM3UPOBaHa, ObUIM MOJIY4YEHBl OTBETHI HA BCE BONPOCH! K KEWC 3aj1ade,
IPOJEMOHCTPUPOBAHO TPAMOTHOE YMOTpeOIeHNEe KIIOYEBOM JEKCHKH Kypca, B OCHOBHOM HeE OBLIO
JONYIIEHO OLIMOOK B HCIOJIB30BAaHHBIX TI'PAMMATHUYECKUX CTPYKTYpax; YpPOBEHb OCBOCHHS
KOMIIETEHIIHI COOTBETCTBYET IMPOJIBUHYTOMY YPOBHIO.

—4-3 6as1a BeICTaBIIIETCS 00ydaroLieMycs Kelc, eciy CyTh U polsieMa Keiic 3aaun Oblia NpaBUIbHO
MOHATA M MPOAHAM3MPOBAHA, OJTHAKO OBLIM IMOJyYeHBI OTBETHI HE HAa BCE BOIMPOCHI K KEWC 3aaaude,
POJEMOHCTPUPOBAHO B OCHOBHOM TI'PAMOTHOE YHOTpEOJIEHHE KIIOUEBOM JIEKCHUKH Kypca, ObLIH
JOMYIICHBl HE3HAYMTENIbHBIE OINMOKM B HCIOJB30BAHWM TI'PaMMAaTHYECKHX CTPYKTYp, He
IPEMATCTBOBABILINE OHUMAHMIO; YPOBEHb OCBOEHHSI KOMIETEHILUII COOTBETCTBYET IMOBBIIIEHHOMY
YPOBHIO.

—2-1 6as1a BICTaBIsIeTCS 00yyaroIeMycs 3a Keic, eciii He Oblila TPaBUIIBHO MOHSTA CYTh U Tpodiema
Kelic 3aJauu, HE BBINOJIHEH aHajlu3 3asBJIEHHONW B KeWcC 3ajade MpoOJIeMHOM cHUTyaluu, ObUIM
NOJy4eHbl OTBEThl HE Ha BCE BONPOCHI K Keilc 3amaye, NMPOJEMOHCTPUPOBAH OTPAHUYEHHBIX
JIEKCHUYECKUH 3amac KIIOYEBBIX EIWHUIl M TPAMMATHUECKUX CTPYKTYp Kypca, IOMYyIIeH psij
rpaMMaTHYECKHUX OIIMOOK; YPOBEHb OCBOEHHS KOMIIETEHILIMI COOTBETCTBYET 0a30BOMY YPOBHIO.

—0 H6as10B BhICTaBIIsIETCS OOYyUaroleMycs 3a BCe KEIChl, €ClIU CYTh U IpodiieMa Keic 3a1auu He ObLIn
MIOHATHI COBCEM, CTYJIEHT He ObIT B COCTOSTHUM ITPOU3BECTH aHAJIN3 MTOCTABJICHHON B KeiC 3a/1aue
MpOoOJIEMHOM CUTYyalllH, He ObUI MTOJIy4eH OTBET HU Ha OJMH BOIPOC K Keiic 3amayge.

Cemectp 3
Nuauxarops! noctuxenus: YK-4.1, VK-4.2, YK-4.4

Tema 2. Bp3HAbI 1 HHHOBALMOHHBIE TEXHOJIOTUH

ISSUE
You work for a multinational company with subsidiaries on different continents. Six weeks ago you
returned your home country after working for three years in another branch of your company. You
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had a holiday for three weeks and have now been back working in the head office for three weeks.
You are having some problems and you want to ask Human Resources manager for help.

1. Discuss the possible problems that may arise in a situation like this.

2. Hold the meeting to discuss the most serious problems.

3. Rank the problems in order of seriousness.

4. Make suggestions which will be beneficial for both the company and the colleague.

Notes to the agenda

2. Discuss the possible problems that may arise in a situation like this.
Brainstorm possible problems in small groups of colleagues before going to a meeting.

2. Hold the meeting to discuss the most serious problems.
Representatives of the groups should share their ideas concerning the most serious issues.

3. Rank the problems in order of seriousness.
Representatives of the groups should build up a list of problems in order of seriousness.

4. Make suggestions which will be beneficial for both the company and the colleague.
Members of the group work together to play the discussion between the HR manager and repatriated
employee.

Tema 3. Ynpasienue 4yea0Be4eCKHMH PecypcaMu B YCJOBHSX NepeMeH

ISSUE

As the state pays less and less in old age pension, it is becoming increasingly important for those
who want to enjoy their ‘golden years’ to have their own private pension arrangements. In order to
satisfy the growing need for private pension arrangements, you and your colleagues have recently set
up your own company to offer a range of financial services and products. Your target market is
small- and medium-sized companies, in which the directors have not made sufficient arrangements
for their own pensions.

The services that you will offer are:

1. pension audit (to identify the pension required)
2. pension advice (to look at present pension provision and identify possible alternative providers)
3. pension products (to sell pension schemes).

As you and your colleagues spend a great deal of your time out of the office with clients, you
need an assistant to manage the office in your absence. You envisage that this will be a key position
(more than simply an administrative job), as the person recruited will have a lot of customer contact,
often giving advice and even selling products. You need to agree on a remuneration package that will
attract the right person.

AGENDA
1. Presentation of the problem
2. Discussion of alternatives
3. Decision on next step
4. Action plan
Notes to the agenda
1. The problem
Clarify exactly what the problem is.
2. Possible solutions
Brainstorm alternative courses of action and make a decision on the most appropriate one.
3. Policy decision
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Decide on an appropriate policy for the company.
4. Action plan
Decide on a course of action to implement the decisions

Kpurepun ouenku B 6asiax:

—5 0an10B BBICTaBIsIETCS OOydYarolieMmycsi 3a KeWc, eciu cyTh U mpoOiema Keic 3anadyu ObLia
IIPaBWJIBHO MOHATA U NIPOAHAIM3UPOBaHA, ObUIM NOJyYEHBl OTBETHI Ha BCE BOIIPOCHI K KEilC 3amaye,
MIPOJIEMOHCTPUPOBAHO TPAMOTHOE YIOTpeOJIeHHEe KIIIOUEBOM JIEKCUKU Kypca, B OCHOBHOM He OBLIO
JOMYIIEHO OMMOOK B HCIOJIb30BaHHBIX TI'PAMMATUYECKHX CTPYKTYPax; YpPOBEHb OCBOCHHS
KOMITIETEHIIHI COOTBETCTBYET MIPOJBUHYTOMY YPOBHIO.

—4-3 Ganja BbICTAaBISETCS OOydaroUIeMycsl 3a Keic, ecliu CyTh M IpobOiiema Keiic 3agaun OblLia
MIPABWJIBHO MOHATA U IPOAHAIU3UPOBAHA, OJIHAKO ObUIM MOJIy4YEHBI OTBETHI HE Ha BCE BOIIPOCHI K Keiic
3ajaue, MPOJEMOHCTPUPOBAHO B OCHOBHOM T'PaMOTHOE YMOTpeOJeHHe KIIF0UEBOHM JICKCHKH Kypca,
ObUTM JTOMYIIEHbl HE3HAYUTENbHbIE OMIMOKM B HCIOIBb30BAHUM TPAMMATUYECKUX CTPYKTYp, HE
MPEIATCTBOBABIIMEC IMOHUMAHWIO, YPOBCHb OCBOCHHA KOMHGTCHL{I/Iﬁ COOTBCTCTBYCT IMOBBIIICHHOMY
YPOBHIO.

—2-1 6aJu1a BeICTaBIISCTCS 00yJarOIEeMYycsl 32 Kelc, eci He Oblia MPaBUIIBHO IMOHSATA CYTh U MpodiemMa
Keiic 3aJayu, HE BBHINOJHEH aHallM3 3asBIIEHHOW B KeWc 3ajade mpoOJIeMHOHM cuTyanuu, ObLIN
IMOJIYYCHBI OTBCTBI HE Ha BCC BOIIPOCHI K KeHc 3aaa4ye, MMPOACMOHCTPUPOBAH OrPaHUYCHHBIX
JIEKCUYECKUI 3amac KIIOYEBBIX EIMHHII M TPAMMATUYECKUX CTPYKTYp Kypca, IOIMYIIEH psij
rpaMMaTHYECKHX OIMMOOK; YPOBEHb OCBOCHHUS KOMITETEHITI COOTBETCTBYET 0A30BOMY YPOBHIO.

—0 6aJs10B BICTaBIIsIETCSl OOYyUaroleMycs 3a Keiic, eciu cyTh U polsieMa Keiic 3a1auu He ObUTH
MOHSTHI COBCEM, CTYACHT HE ObUT B COCTOSTHUHM MTPOU3BECTU aHAJIU3 IMOCTABJICHHOMN B KEHC 3a/1aue
poOJIEMHOM cUTyaliu, He ObUT MOJIy4eH OTBET HU Ha OJMH BOIPOC K Keiic 3aaye.

Cemectp 4
Nuauxaropsl noctuxenus: YK-4.1, VK-4.2, YK-4.4

Tema 4. YnpasieHue opranusanueii

ISSUE

Promoting a new product or service can be a very costly exercise, as Slimmers’ Health Club are
just finding out. After a successful launch 6 months ago, the number of regular users has started to
drop off. The three directors are getting worried. Located in the centre of Newtown’s commercial
district, the club should be well placed to pick up business from busy executives, in need of a workout
- either during their lunch break or after work. In fact, the club has gone to great lengths to provide
the right facilities for this market and a flexible membership scheme. The main competition comes
from two other well-established health centres, but their customers have complained that the
equipment is often oversubscribed and the exercise areas too full. A new club would be well placed to
pick up the overcapacity. However, it is clear that more needs to be done to bring in the customers -
or perhaps to look for other customers.

Therefore, a team of three advertising consultants have been invited to advise on the different

types of promotional strategies that you could adopt within your budget of £3,000.
AGENDA
1. The problems of Slimmers’ Health Club
2. The role of promotion
3. The opportunities provided by promotional tools
4. Action plan for Slimmers’ Health Club

Notes to the agenda
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1. The problems of Slimmers’ Health Club
The directors present the problems facing the club.
2. The role of promotion
The consultants present the role and benefits of promotion.
3. The opportunities provided by promotional tools
Each participant presents his or her favoured approach.
4. Action plan for Slimmers’ Health Club
The participants agree on an action plan.

Tema 5. JIorucTtuka M KOHTPOJIb Ka4eCTBA

ISSUE

Your consultancy firm is going to advise a company that produces plastic on how to motivate their
staff. The company has problems with staff motivation. Look at the comments from managers. “Too
many people are calling in sick on Monday morning. A lot of Workers don’t think we listen to them
but we do. We increased the pay and still staff are not motivated, etc. ”

1. Discuss the possible problems that may arise in a situation like this.
2. Hold the meeting to discuss whether the problems concern hygiene or motivation.

3. A plan to help motivation.
4. Make suggestions that will prevent a situation like that in the future.

Notes to the agenda

3. Discuss the possible problems that may arise in a situation like this.
Brainstorm possible problems in small groups of colleagues before going to a meeting.

1. Hold the meeting to discuss whether the problems concern hygiene or motivation.
Representatives of the groups should share their ideas concerning the most serious issues.

3. A plan to help motivation.
Members of the group discuss whether the plans the company have thought will help motivation.

4. Make suggestions which will prevent a situation like that in the future.
Members of the group work together to play the discussion.

Tema 6. MapkeTHHT M peKJaMa

ISSUE

Five years ago your company employed a young computer expert, Geoff Peters. He has worked in
the customer service department for the last two years. Essentially he supports a number of key
customers doing maintenance and trouble-shooting work. Three months ago he suddenly left the
company and he is now working for several of your customers, providing service as an independent
computer consultant. His employment contract had a competition clause in it forbidding him from
working for any customers for a two-year period after leaving. The meeting has been called to
discuss this case and also to see whether any lesson can be learned for the future.
AGENDA
1. Geoff Peters: report and discussion.
2. Competition clause
3. Legal action
4. Employment contracts
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Notes to the agenda
1. Geoff Peters: report and discussion.
The Personnel Manager will report on the case and then there will be a chance to discuss why Geoff
left the company.
2. Competition clause
The Legal Affairs Manager will clarify the exact meaning of the competition clause and the
implications.
3. Legal action
The meeting will decide whether to take Geoff Peters to court for breach of contract.
4. Employment contracts
Finally a decision on whether the competition clause needs to be changed.

Kpurepun onenkn B 6asiax:

—3,33 — 2,5 6anua BeicTaBiseTcs oOydaromeMycs 3a Keic, ecim CyTh U mpodiema Keic 3amauu Obuia
IIPAaBUJIBHO MOHATA U NMPOAHAIM3UPOBaHA, ObUIM MOJIY4YEHbl OTBETHI HA BCE BONPOCH! K KEHC 3aj1ade,
MIPOJEMOHCTPUPOBAHO TPAMOTHOE YMOTpeOIeHNEe KIFOYEBOM JIEKCHKH Kypca, B OCHOBHOM HeE OBLIO
JONYIIEHO OHMOOK B MCIOJIB30BAaHHBIX TI'PAaMMAaTHUYECKUX CTPYKTYpax; YpPOBEHb OCBOCHHS
KOMIIETEHIIMI COOTBETCTBYET MPOJIBUHYTOMY YPOBHIO.

—2 - 1,5 6anaa BeicTaBisgeTcs oOydaromiemMycs 3a Kelc, eciau CyTh U mpoOiema Kelc 3ajaud Obuia
MPAaBUJIHHO MOHSATA U TPOAHATM3NPOBAHA, OJJHAKO OBLTH IOIyYeHBI OTBETHI HE Ha BCE BOIIPOCHI K KEHC
3ajjaue, NMPOJEMOHCTPUPOBAHO B OCHOBHOM I'paMOTHOE YHOTpeOJIeHHE KIF0UEBOM JIKCHKH Kypca,
ObUIM JONYIICHHl HE3HAYMTENIbHBIC OINMOKM B HCIOJB30BAHUM TPAMMATHYECKUX CTPYKTYp, HE
IPENATCTBOBABLINE OHUMAHMIO; YPOBEHb OCBOEHHSI KOMIETEHLUI COOTBETCTBYET IOBBLIILIEHHOMY
YPOBHIO.

—2-1 6as1a BbICTaBIIsIeTCS 00yyaroIeMycs 3a Kelc, eciii He Oblila IPaBUJIbHO MTOHATA CYTh U IpobieMa
Kelic 3aJauyu, HE BBINOJIHEH aHajlu3 3asBJIEHHOW B KeWcC 3ajade MpoOJIeMHOM cHUTyaluu, ObUIH
NOJy4eHbl OTBEThl HE Ha BCE BONPOCHI K Keilc 3amaye, NMPOJEMOHCTPUPOBAH OrPAaHUYEHHBIX
JIEKCHUYECKUH 3amac KIIOYEBBIX EIWHUIl M TPAMMATHUECKUX CTPYKTYp Kypca, IOMYyIIeH psij
rpaMMaTHYECKUX OLIMOOK; YpOBEHb OCBOEHHS KOMIIETEHILIMI COOTBETCTBYET 0a30BOMY YPOBHIO.

—0 H6as10B BhIcTaBIIsIETCS OOyUaroleMycs 3a Keic, eciy cyTh U pobsieMa Kelc 3aauu He ObUIH
MIOHATHI COBCEM, CTYJIEHT He ObLT B COCTOSTHUM ITPOU3BECTH aHAJIN3 TOCTABIEHHON B Kelic 3a/1aue
poOJIEMHOM cUTYyallMM, He ObUI ITOJIy4€H OTBET HU Ha OJIMH BOIIPOC K Kelc 3amaye.

[enoBast urpa
Cemectp 1
Nuauxarops! nocruxenusi: VK-4.1., VK-4.2,

Tema 3. Padora

1. Topic: Choosing a new team member.
2. The concept of the role play: discuss good and bad points of four candidates for the job and choose
the most suitable one.
3. Roles:
- Chris, one of the directors;
- Jodie, one of the directors;
- Elayne, a candidate;
- Daniela, a candidate;
- Rashid, a candidate;
- Mitsuo, a candidate.
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4. The outcome of the role play: the discussion of pluses and minuses of four candidates with taking
the roles of every participant into account and unanimous agreement on the one best candidate for this
job.

Cemectp 3
Nuaukaropsl goctmxennsi: YK-4.1, VK-4.2, YK-4.4

Tema 1. KyabTypa u paboTa B MeKIYHAPOAHBIX KOMIIAHUSX

1 Topic: Beginning a business relationship

2 The concept of the role play: Making successful small talk

3 Roles:

- a new business partner 1;

- a new business partner 2;

You are at an evening reception of a business conference. You are interested in making some new
business contacts. Try to speak to as many people at the reception as possible.

4 The outcome of the role play:

Introduce yourself. Talk about one of the small talk topics you have prepared. Show interest in what
other people say.

Cemectp 4
Nuaukatopsl goctikennsi: YK-4.1, YK-4.2

Tema 4. YnpaBjieHue opranu3amueit
1 Tema: Building relationships at a professional exhibition
2 Konnerust urpsi: Making small talk and exchanging business cards
3 Poau:
-A company representative;
-A visitor at the exhibition;
You are at a professional exhibition. You would like to establish some new business contacts.
Introduce yourself, present your company, ask about your partner’s company field of activities.
4 Oxunaemsriii (e) pesynstar (b1) Introduce yourself. Talk about one of the small talk topics you have
prepared. Show interest in what other people say.

Kpurepuu onenku (B 6aiax):

- 5 OaynoB BBICTaBIsETCS OOyYarOLIEMyCs, €CIM CYTh UIpbl ObUla MPaBUJIBHO MOHSTA, OTMEUEHO
3¢ deKTUBHOE B3aMMOAECHCTBHE C APYTUMH YYaCTHUKAMH, OBUIO MPOJAEMOHCTPHUPOBAHO Pa3BEPHYTOE
U apryMEHTHPOBAHHOE H3JIOKEHHE CBOEIl MBICIIH, YNOTpeOJeHne KII0YeBOM JIEKCHKH Kypca, B
OCHOBHOM He OBIJIO JIOMYIEHO OLIMOOK B MCHOJIb30BAHUU IPAMMATHUYECKHX KOHCTPYKIHMH; YpOBEHb
OCBOCHMS KOMIIETEHLINH COOTBETCTBYET IPOJABUHYTOMY YPOBHIO.

- 4 Oanna BbICTaBIseTCS OOyYaroIEMycsi, €CIM CyThb UIPhl OblIa MPAaBHIBHO MOHATA, OTMEUYEHO
3¢ (eKTUBHOE B3aUMOJECICTBHUE C IPYTUMH YYaCTHUKAMH, HO OBIJIO MTPOJIEMOHCTPUPOBAHO HE COBCEM
pa3BepHyTOe M apryMEHTHPOBAHHOE H3JI0KEHHE CBOEH MBICIHM, OBLIO OTMEYEHO YnoTpeOsieHue
KITFOYEBOH  JIEKCUKH KypCa, HO JONYIICHBI HCE3HAYUTCIIbHBIC OIIMOKH B HCIIOIL30BAHUHA
rpaMMaTHYECKUX KOHCTPYKIIMH; YpOBEHb OCBOCHHS KOMIIETEHIIMH COOTBETCTBYET MOBBIIIEHHOMY
YPOBHIO.

- 3 Oamna BbICTaBIseTCS OOydYaroIeMycsi, €CIM CyTh UIphl OblIa MPaBHJIBHO MOHATA, OTMEUYEHO
3¢ (deKTUBHOE B3aWMOJAEWUCTBUE C JPYIrMMH YYaCTHUKAMH, HO BO3HUKAIM CIOKHOCTH IIPH
J€MOHCTpAllMK PA3BEPHYTOr0 U apryMEHTHPOBAHHOI'O M3JI0XKEHHUS CBOEH MBICIH, ObLT OTMEYEH
OFpaHI/ILIeHHI)II\/'I JIEKCUYECKUM 3arac KIFOYEBEIX CAWHUL TpPaMMATHUYCCKUX KOHCpr1(IIPII>i; YPOBCHB
OCBOEHHUS KOMIIETEHIIMI COOTBETCTBYET 0a30BOMY YPOBHIO.

- 2 Oayuta BBICTABISIETCS OOYYaIOUIEMYCsl, €CIIM CYTh MTPhl ObUIa HENMPaBUIBHO IMOHATA, MPOSIBICHA
CJIO’KHOCTB B (POPMUPOBAHUU CBOETO BBICKa3bIBAHUS, YTO TOMENIAO 3(pPeKTUBHOMY BO3JICHCTBUIO ¢
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IPYTUMH yYaCTHHKAMH, OTMEYEHO JUMHTHPOBAHHOE YIOTpeOJieHHE KIIOYEBOH JIEKCHKH Kypca,
JOMYLIEHbI OIIMOKU B UCIIOJIb30BaHUH I'PAMMATHYECKUX KOHCTPYKIIMH.

3agaHus I TBOPYECKOT0 PeHTHHIa

TeMl:.I I/IHIII/IBI/II[yaJlLHLIX I/I/HJII/I prHHOBLIX l'lpOGKTOB
Nuaukaropsl goctmkennsi: YK-4.1, YK-4.2, YK-4.4

Cemectp 1:

Hnousuoyanvuvie npoekmaol

1. Cosmetic surgery on people under the age of twenty-one should be made illegal.
2. TV advertisements for unhealthy products should be banned.

3. Schools should spend more time teaching the skills people need to get a job.
I'pynmnoBbie NpoeKThI

1. Universities should be free for everybody.

2. Distance learning is going to be the most popular way to get a degree.

3. A story of a traveller who made an impact

4. Different locations of the world and what attracts people to them

5. Tips for a successful study trip

CemecTtp 2:
Hnoueudyanvnwvle npoexmot

1. A charismatic politic figure.

2. A package holiday abroad.

3. Arranging a job interview.

4. The reach of distance learning

5. Organising an advertising campaign.

I'pynnoBbie NpoeKThI

1. What is design?

2. Design: a unique space between art and science

3. Present a successful business from your country and name the reasons for its wide recognition.
4. Which are old-fashioned trends which you think could return?

Cemectp 3:
I/IH}]I/IBI/[}]yaJIbeIe npoeKTm:
Solving relocation and repatriation problems.
Create a joint venture to deal with a disruptive technology
Your ideal job or workplace
Design a training program
Apply Greiner’s theory to company situations
pYNnoBbI€ NPOEKTHI:
Find solutions for a matrix problem
Change a supply chain
Apply Kaizen to everyday work situations.
Analyse a strategic marketing mistake
Present proposals to deal with CRM problems

O WNREP=HORMONER

Cemectp 4:
NuauBnayanbHble NPOEKTHI:
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Solve a cash-flow problem

Make decisions about investment opportunities
Create a SWOT analysis

. Organise an e-learning platform

I'pynmnoBbie NpoOeKTHI:

1. Which factors might motivate employees work harder?
2. Essential qualities of a successful business

3. Indicators of an individual’s level of success

4. A male or a female boss?

AwnhE

Kputepun onenkn (B 6aj1ax):

No | ITEM MAX. SCORE
1. | Contents and relevance 2
2. | Appropriacy (vocabulary) 1
3. | Grammar 1
4. | Presentation skills: 1
4.1 | Timing (7-10 minutes) 1
4.2 | Visuals 1
4.3 | Contact with the audience 1
4.4 | Sign posting 1
4.5 | Body language 1
TOTAL 10

- 10-8 GannoB BeIcTaBisgeTCa OOydaroleMycsl, €CIM 3aJaHUe MPOEKTa OBLJIO MPABHIBLHO MOHSATO U
MPOAHATM3UPOBAHO, MPOJEMOHCTPHPOBAHO PA3BEPHYTOEC W apTyMEHTUPOBAHHOE HM3JIOKCHHE CBOCH
MBICITH U YIOTPEOJICHHE KITIOYEeBON JEKCUKU Kypca, B OCHOBHOM HE OBLIO JOMYIIEHO OIIMOOK B
WCIIOJIb30BAHUN TPAMMATHICCKUX KOHCTPYKIIHI; YPOBEHb OCBOCHHUS KOMITETEHITUH COOTBETCTBYET
MIPOJIBUHYTOMY YPOBHIO.

- 7-5 Oamia BBICTaBIACTCS OOYyYaIOIMIEMYCs, €CIU 3aJaHue MPOEKTa ObUIa MPAaBWIBHO TOHSITO U
MPOAaHATM3UPOBAHO,  OIHAKO  TPOJAEMOHCTPUPOBAHO  HE  TMOJHOCTHIO  pa3BEepHYTOE W
apryMEHTHPOBAHHOE H3JIOKCHHE CBOCH MBICIIM W YIOTPEOJICHWE KITFOYEBOM JIGKCHKH Kypca, U
JIOTYIIIEHbl HE3HAYUTEIbHBIE OIIMOKM B WCIOJIB30BAaHUU TPAMMATHUYECKUX KOHCTPYKIUH; YpOBEHBb
OCBOCHUS KOMIICTCHIIMIA COOTBETCTBYET MOBBINICHHOMY YPOBHIO.

- 4-2 Gamna BeICTaBIsIETCS 00yYarOIIEMYyCsl, €CIIA 3aJlaHUe MPOEKTa HE OBLJIO MPABUIBHO MOHSATO H
MPOAHAIM3UPOBAHO,  BO3HUKAIM  CIIO)KHOCTH  TIPH  JIEMOHCTPallMd  pPa3BepHYTOTO0 U
apTryMEHTHPOBAHHOTO M3JIOKEHHUSI CBOEH MBICITH, OBUT OTMEUYEH OrpaHUYCHHBIN JTEKCHYECKH 3amac
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KJIIFOYCBLIX CAUHUL] TPAMMATHYCCKUX KOHCprKLIHﬁ; YPOBCHb OCBOCHUA KOMHQTCHHI/Iﬁ COOTBCTCTBYCT
0a30BOMY YPOBHIO.

- 0 Gayma BeIcTaBIsIeTCs O0yUarOMIEMYyCsl, €CITH 3a/laHUe ITPOEKTa COBCEM He OBbLIIO MOHATO U
MIPOAHATM3UPOBAHO, CTYJICHT HE CMOT OTBETUTh Ha 3a/IaHHBIC BOIIPOCHI.

TeMmsbl dcce

WNunukatoper noctmxenus: YK-4.1, YK-4.2, YK-4.4.

Cemectp 1:

Temal
1. Are men or women better managers?
2. Are men or women better teachers?
3. Do men or women make better politicians?
4. Do men or women make better doctors?
5. Do men or women make better public speakers?

Tema 3

1. Writing a CV

2. Writing a covering letter

3. Writing a report on the interviewed candidate
4. Future of distance working

5. Tips for a good job interview

Tema 4.

1 A person who is fluent in a foreign language can easily teach it.

2. A person who is fluent in a foreign language can easily work as an interpreter.
3. Learning foreign languages is a waste of time and money.

4 You can understand your native culture better by experiencing other cultures.
5 Language is one of the things worth knowing even poorly.

Tema 5.

1. To what extent do you think consumers are influenced by advertisements?
2. Advertising is the fuel of enterprise.

3. Advertising represents the ideals of a nation.

4. Features of a good advert

5. Features of a bad advert

Tema 6.

1. The foundation of state is the education of its youth.

2. Issues of the high percentage of highly-qualified specialists in a society.
3. Facilities that should be provided to all students.

4. Exams or continuous assessment - which form would you prefer?

5. Examination may not correspond to the level of students’ knowledge.

Cemectp 2:

Tema 8.
1. Dreams don’t work unless you do.
2. Factors a future businessperson should take in account before establishing a startup.
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3. Your favourite retailers and what makes them loved by customers.
4. Choosing a partner: criteria.
5. The significance of customer service.
6. Educational trips really broaden horizons.
Tema 9.
1. The value of an idea lies in the using of it.
2. Creativity is thinking up new things. Innovation is doing new things.
3. You have to be willing to be misunderstood if you’re going to innovate.
4.  “If | had asked the public what they wanted, they would have said a faster horse.” — Henry

Ford. Does the target audience always know precisely what it needs?

5. The secret of change is to focus all of your energy, not on fighting the old, but building on
the new.
6. Tourism brings only advantages to the country.
7. Package holiday is the best way of travelling.
Tema 10.
1. How influenced are you by trends?
2. Arecent trend you have followed.
3. “Don’t follow trends — start trends” — do you agree?
4. Can recognizing trends help a business?
5. Fashion industry exist just to convince people to spend money.
6. Virtual tourism is the best way of travelling.
Tema 11.
1. Do you think it is natural and acceptable for press to sensationalise the news?
2. Should you always be critical about online reviews?
3. Cinema genres that are enjoying the most popularity.
4. Qualities and skills of a foreign correspondent.
5. Future of the entertainment industry
6. Going to dangerous or unexplored places is the only way real travelling.
Tema 12.
1. Once a criminal — always a criminal.
2. Common crimes in your country.
3. Crimes don’t pay. Do you agree?

4. Violence on TV and in video games as cause of crime.

5.

Explain various causes of crime.

Cemectp 3:
Tema 1.

1. Make first contact via email

2. A Covering letter for a job application.

3. External business email in an appropriate style.

4. An email to staff in a department.

5. A letter responding to a complaint

Tema 2.

1. Writing a press release

2. Writing a letter of regret about unsuccessful negotiations
3. Writing minutes of a marketing minutes

4. Writing a letter of gratulations
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5. Possible reasons for companies’ failure to conquer foreign markets.
Tema 3.

1. Writing a letter of complaint

2. Writing a proposal

3. Writing employee guideline

4. Pros and cons of creating a product through an online community
5. Writing a sales letter

Cemectp 4:
Tema 4.

1. Summary based on information in graphs

2. A proposal for a training course.

3. A response to a blog (giving tips)

4. Writing a press-release about a sponsorship agreement
5. Writing a set of guidelines for relationships at workplace
Tema 5.

1. Writing an email suggesting a meeting

2. Writing a set of guidelines on staff relationships

3. Writing a job application

4. Writing an email accepting a job offer

5. Writing an email rejecting a job offer

Tema 6.

Writing a report analysing options

Writing a risk assessment report

Writing a formal letter on forming a joint venture
Writing a friendly email

Risks awaiting the buseinesses of the future

arLONOE

Kpurepun ouenku no scem reMam (B 0asiax):

- 10-8 OGamnoB BbICTaBiIsE€TCS OOy4aromieMycs, €CIM TeMa 3CCE pacKpbiTa MOJTHOCTBIO, HJIEH
MIPEJICTABIICHBI B JIOTUYECKOH IOCIIEAOBATEIFHOCTH C MCIIOJIb30BAaHHEM CBS3YIOIIUX CIIOB, OTMEYEHA
rpaMOTHasl OpraHu3alMs 3Cce, COOTBETCTBYIOLIAas €ro CTPYKType; MPOAEMOHCTPUPOBAHO
WCIIOJIh30BaHNE aKTHBHOH JIEKCHKH Kypca, OCHOBHOM HE OBLIO JOMYIICHO OMIMOOK B MCIIOJIb30BaHUH
rpaMMaTHYECKUX KOHCTPYKIIHIA;

- 7-5 Oaia BeICTaBISETCS 00YYarOIIEMYCsl, €CIM TeMa pacKphITa MOJHOCTHIO, HO C HE3HAYUTEIbHBIMU
OTCTYIUIEHUSIMH, HJI€H MTPEJCTABIICHBI C HCIOIb30BAHUEM CBSA3YIOIIMX CIIOB, HO JIEKCHYECKU HE BCET/1a
IpPaMOTHO TOM00PaHbI, MPOJEMOHCTPHUPOBAHO HCIIONB30BAHNE AKTHBHOM JIEKCHKH Kypca, ObUTH
JOMYIIeHbl HE3HAYUTEIbHbIE OIMOKHU B UCIOJIb30BAHUU IPAMMATHUECKUX KOHCTPYKIIUM;

- 4-2 Gaia BICTaBIsIeTCS O0y4aromeMycs, €Clid TeMa PacKphITa YaCTUYHO, C HE3HAYUTEIHHBIMH
MOTPEUIHOCTSIMU, U] TPEACTaBIECHbI C UCIOIb30BAHUEM HEIOCTATOYHOI'O KOJMYECTBA CBA3YIOIUX
CIIOB, MTPOJAEMOHCTPHPOBAHA OPTaHU3AIMS ICCE, HE TIOJTHOCTBIO COOTBETCTBYIOIIASI €T0 CTPYKTYpE C
OrpaHUYEHHBIM HCIIOJIb30BAaHUEM JIEKCUYECKUX €MHMII, JIONMYIIEHbl OUIMOKH B HCIIOJIB30BAaHUU
rpaMMaTHYECKUX KOHCTPYKIIHA, KOTOPbIE YaCTUYHO MENIAI0T TOHUMAaHHIO;

- 0 Gayuta BBICTaBIsIETCS O0YYAIOLIEMYCS], €CITM TEMa HE PacKphITa, UAEU HE CBSA3aHBI IPYT C IPYToM,
OTCYTCTBYIOT CBSI3YIOIIIME CJIOBA ¥ WCIIOJIb30BaH OTPAHWYCHHBIA 3armac JIEKCHUECKUX CIUHHII C
OTPOMHBIM COJIep’)KaHHEM OITMOOK B TPAMMATHYECKUX CTPYKTYpax.
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METOINYECKHUE MATEPUAJIbI, XAPAKTEPU3YIOIUE 3TAIIbI
®OPMHUPOBAHUSI KOMIIETEHIIVI BO BPEMS ITPOBEJIEHUSA
MPOMEXYTOUYHOM ATTECTALIMA

1 CEMECTP

CTpyKTypa 3a4€THOr0 32/1aHUA

Haumenosanue ouenounozo cpedcmaa Maxkcumanvhoe
Koiuuecmeo 6anio6
Bonpoc 1. 20
Bormpoc 2. 20

3aganus, BKJIIOYaeMble B 3aUeTHOE 3aJaHHe:.

Tunosoiu nepeueHdb 60npocos K 3auemy.

1. What are advantages and disadvantages of having a strong personality?

2. What is personality clash? Have you ever had a personality clash with someone? What happened?
3. What tells you more about someone's personality: appearance, voice, attitude or something else?
4. Is charisma the most important quality to achieve success in your career? Why/Why not? What
other qualities are important?

5. What is friendship for you? Which personal qualities do you appreciate in your friends? Which
qualities wouldn't you tolerate?

6. What are the most interesting places you have visited? Describe one of them.

7. What travel tips would you give to a visitor to Russia?

8. What is the difference between a tourist and a traveler?

9. How does television influence attitudes to travel?

10. How could travel develop in the future?

11. What factors will you take into consideration when choosing a job?

12. What are advantages and disadvantages of homeworking from the employer's/employees point of
view?

13. Have you ever had an interview?

If you have, what was it for? What difficult questions have you been asked? How did you feel? What
was the result?

If you have not, how will you prepare for your first interview? Which tips will you try to follow?
What killer questions may be the most difficult for you? How will you react?

14. What should you remember writing a covering letter and CV?

15. Describe a process of choosing the right candidate for a vacant position.

16. Why has English become an international language? What are advantages/disadvantages of the
fact?

17. What are reasons for languages disappearing? What can be done to prevent a language from
disappearing?

18. Should governments spend more money on promoting languages used by a minority of the
population? Why? /Why not?

19. Why do some companies organize English language training for their staff? What kinds of
programs can be offered? How can such programs affect the company's performance?

20. Would you like to participate in one of English language training programs? If you would, which
one would you choose? Why? How can it affect your career? If you wouldn't, say why. What will the
consequences of your refusal be for your future career?

21. What personality types do you know? Describe each of them.
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22. What are the problems with advertising for children and how are they solved in different
countries?

23. What are the main requirements for advertisements?

24. What should be done to avoid mistakes online?

25. What documents are required when applying for a job? What is the purpose of each of them?

Tunoevie mexkcmot

READING 1.

OPTIMISTS AND PESSIMISTS

The study of personality has changed in recent times and more focus is now placed on the different
ways that people understand their environments. One example of this type of approach is the study of
optimism and pessimism. So what is the definition of optimism and pessimism? Optimists tend to see
all the events in their lives in a positive light. Everything seems positive to optimists. Even negative
events may still be viewed as having the potential to be positive. Pessimists on the other hand generally
focus on the negative potential of everything. For example, pessimists who receive a poor grade in an
exam will probably see this as a problem with their ability. In other words, they will see a poor grade
as their own fault. Alternatively, pessimists may blame an external reason that is not within their
control, e.g. a poor exam question or a strict examiner. The result is that pessimists will have lower
expectations for the future and this can even lead to depression. In contrast, optimists will most likely
view a poor exam result as useful feedback. They will take it as a warning that they need to change
their study habits or exam preparation techniques. Optimists often then make the decision to change
that aspect of their study patterns and would fully expect to do better in the next exam. In general, and
not surprisingly, optimists do better in life. Taking students as an example, optimists generally believe
that factors such as making an effort and improving study habits will lead to better results. Of course
such beliefs lead to greater achievement. In one academic study, low-achieving students did much
better when researchers helped them to overcome their negative feelings. However, optimists should
be careful. Overoptimistic people can sometimes ignore potential problems. Indeed, a person who is
always positive in every situation, including times of crisis, is unlikely to be considered normal.

Read the article and summarize its main points in 4-6 sentences.

READING 2.

REFLECTIONS ON MODERN LIFE: TRAVEL BLOGS

For people in the UK, taking a gap year to travel around the world is no longer a rare and unusual thing
to do. Many students take a year out to go travelling after leaving school and before starting university.
Increasingly, older people are also choosing to take a year away from their work or careers in order to
spend time travelling to discover new cultures, become more independent and broaden their horizons.
One major difference between modern-day travellers and those in the past is the rise of technology and
the increasing use of online websites or ‘travel blogs’ to chart a traveller’s progress around the world.
Blogs (a short form of ‘web logs’) are online diaries that open up the travelling experience to the world.
Using both text and pictures, travellers can communicate their adventures to anyone with access to the
web simply by stopping off once in a while in an internet café. Such adventurers are no longer solitary
people who disappear from society for a year to appear 12 months later as changed and wiser people.
They no longer carry a diary to fill with notes and sketches. They are permanently connected to the
world. Those who believe that blogging is an essential part of modern life claim that there are a number
of advantages to using travel blogs. One suggested advantage is that you only need to write once for
all your family and friends to be informed of where you are and what you are doing. It is also free.
There is a whole range of sites available for you that do not require any payment and give you a
generous amount of storage space for uploading photos. Finally, it is supposed to be a secure way to
store your information. Once uploaded, your photos are safe. Once saved, the text you have written
should be there for good. So, there is no need to carry a heavy diary with you and the risk of dropping
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your valuable information on a bus you will never see again is significantly reduced. However, there
is a growing feeling that the advent of such online recording of travelling is actually detracting from
the overall experience. There is a strong argument that travelling is essentially a solitary experience.
The whole point of a gap year is to distance yourself from your normal life. The aim is to discover new
and fascinating things not only about the world but also about yourself. Furthermore, although your
friends and relatives can access the information free, it can become an onerous task for them to follow
an almost daily, generic diary and access hundreds of photos while being simultaneously bombarded
with Internet advertising. Finally, although generally secure, using an online storage system is not free
from risk. If the website you use ceases to exist or is taken over by another company, you could
potentially lose a significant amount of time and effort. So, are online travel blogs killing the benefits
of travelling? Are they destroying the mystery and the pleasure of escaping for a year to play out the
fantasy of adventure? Is it not more exciting to return home full of stories to tell around a fire on a cold,
frosty night?

Read the article and summarize its main points in 4-6 sentences.

READING 3.

A LETTER FROM GRANNY

Dear Will,

It must be strange for you to receive a letter on paper with that Internet mail business that everyone
seems to be using these days. Your mother asked me to write to you because she said you’ve been
getting some careers advice at school about what to do when you reach school-leaver age next year. |
find it hard to imagine that you are still thinking about being a professional footballer at your age.
You’re such a lovely lad and these days footballers seem to be nothing more than a bunch of
irresponsible young men with more money than sense. When your grandad and | were young,
footballers were such good, honest people who did useful, fulltime jobs and then played for fun. Some
of them used to do an early morning shift in the mine before turning up to play in the afternoon!

I know it looks glamorous but don’t you think being a footballer would be quite boring and repetitive?
Every day, getting up to play football in the morning and exercise in the gymnasium? Then you would
have to play at evenings and weekends. I can’t see it will be good for your personal development. On
top of that, I doubt your colleagues would be friendly and you’d have to spend so much time travelling
to games all over the country. And all that foreign travel? Very stressful. Also, earning that much
money, you will never find yourself a nice girl to settle down with. You’ll be followed by people who
just want you for your wallet. Both your grandad and your dad have good jobs. I’'m sure you would be
well suited to either. Your grandad’s lorry driving is rewarding and flexible. Every time he sets off,
he’s doing some good for our society — don’t forget most of that food on your table has arrived by road.
He gets regular bonuses, flexible hours and lots of opportunities for foreign travel but only if he wants
it. He’s been all over Europe — in fact, he’s in France at the moment! And then there’s your dad. He
has made a good career of being an accountant. That’s a challenging and satisfying type of job. He has
a pleasant working environment, a good pension and excellent opportunities for promotion. On top of
that he gets a company car! What a perk! I know sometimes he does jobs where he doesn’t get home
until late at night but you can live with that when you’re working for a prestigious company. Anyway,
whatever you decide to do, love, I’'m sure you’ll make us proud. But be careful.

Love, Granny xxx

READING 4.

LANGUAGE LEARNING: THINGS YOU HAVE TO KNOW

Grammar: prescriptive or descriptive? When you are learning a language, there is one very important
issue on which you should have an opinion. Do you think that grammar is prescriptive or descriptive?
Your answer to this question will strongly influence the way that you learn a language. Many language
learners report that they have ‘problems with grammar’. However, understanding the difference
between these two attitudes can help motivate learners to be more successful with language learning.
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Traditionally, the prescriptive view of language has been more common. Someone who has a
prescriptive view of grammar will believe that grammar books provide you with the rules of the
language and those are there to be obeyed. Language learners with a prescriptive view of grammar are
likely to think that learning and studying grammar is very important. They may believe that language
ability is fundamentally linked to knowledge of grammar, i.e. the more grammar someone knows and
understands, the better that person is at the language. Such learners may worry about language that
cannot be explained by rules. The term ‘prescriptive’ comes from the verb ‘prescribe’. In other words,
grammar rules prescribe or dictate the way a language should be used. In contrast, someone with a
descriptive view of grammar will believe that grammar books are simply trying to describe the way
that the language is used in real life. For these people, grammar books are just descriptions of real
language use. As such, they can be used as a guide. However, you should also observe how the language
is actually used. Language learners who agree with the descriptive approach to grammar may be less
worried about learning rules and grammar. They will understand that there are lots of exceptions to
grammar rules because the rules are simply attempting to simplify and describe how the language is
used. Such learners may spend time observing actual language usage by native speakers and thinking
about it. The term ‘descriptive’ comes from the verb ‘describe’. In other words, grammar books do
their best to describe how a language is used. As such, they are imperfect records of real language use.
So, what’s your view of grammar? Is it prescriptive, descriptive or somewhere in between? Does it
affect the way you learn languages? Write to us with your opinion and we will print the best two letters
in our next issue.

2 CEMECTP

TunoBasi cTpyKTypa 3aJaHus K 3a4€Ty ¢ OLCHKOMI

Haumenosanue oyenounozo cpeocmea Makcumanvhoe
Koiuuecmeo 6annos
Bormpoc 1. 20
Bompoc 2. 20

Sanamm, BRJIKOYAa€MbI€ B 3a4Y€THOC 3aJlaHUC:

Tunoeoii nepeuenv 60nPOCO6 K 3auemy ¢ OUeHKOI '

1. What advertising methods do you know? What are the most common ways of advertising
nowadays?

2. What is a USP? Why is it important for a new product to have a USP?

3. How would you choose the media to advertise a new product? Give an example.

4. What products are most commonly featured in adverts for children? How are they advertised?
5. What are the problems with advertising for children and how are they solved in different
countries?

6. What advice can be given to people who are going to set up a business?

7. What business would you set up in your native town? Give reasons.

8. What dilemmas might people face in business? Describe one of them in detail.

9. Does a difficult childhood help a person to become a successful businessman/businesswoman?
Justify your answer.

10. Give a brief description of one of the most successful business person. What is the secret of
his/her success?

11. What are current issues in education? Discuss one of them.

12. Are single-sex schools better than mixed schools? Justify your answer.

13. Should schools spend more time teaching the skills people need to get a job? Why/Why not?
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14. Describe Montessori teaching method? What is your opinion about this style of teaching?
15. Compare different systems of education with the system of education in Russia.

16. What are the reasons for going to university? How have you made your choice?

17. What are current trends in your country? How are they developing? Describe one of them.
18. What factors affect people's choice of clothes and hairstyle? What do you know about trends in
fashion?

19. What is the trend concerning life expectancy? What is happening to families in Europe?
20. Choose one of modern trends and describe it.

21. Would you like to try to be a jury sometime? Why/why not?

22. What are the main reasons why people commit crimes?

23. Once a criminal, always a criminal. Do you agree? Why/why not?

24. What qualities does a journalist need to be a foreign correspondent?

25. Which books, songs and films do you think are masterpieces? — Choose one to talk about

Tunoevie mexkcmot

READING 1.

UK HIGHER EDUCATION: INTERNATIONAL STUDENTS AND E-LEARNING

Politicians in the UK want e-learning to be part of the higher education (HE) system. The political
vision for a 21st century HE system in the UK is one that involves personalisation, choice and
independence. Furthermore, the EU also believes it is important to have educational innovation
including language learning and support. In the UK, the Higher Education Funding Council for
England (HEFCE) produced an e-learning strategy in 2005. This strategy outlined the need to help
higher education to use new technology effectively. HEFCE’s aim is for technology to become a
normal part of the activities of HE institutions.

The British Council’s “Vision 2020’ document predicted that the global demand for international
education will increase from 2.1 million (in 2005) to 5.8 million by 2020. This figure includes all types
of students going abroad to study in any country. Over the same period, the demand in the HE sector
worldwide is likely to triple to 850,000 students. This increase is partly being caused by cheaper
transport, new technologies and improved communications.

Thus the international student market is growing worldwide. However, competition is also growing in
both the world higher education market and within the UK.

The fight for student market share has even led many countries such as France and Germany to develop
postgraduate programmes taught in English. This is due to the fact that English is the language that the
majority of international students will have learned in their home education environment. This has
resulted in the USA and the UK losing some of the world market share between 2000 and 2004.
Therefore, UK HE institutions now have to become more competitive in the global market. They can
no longer rely on the market share that they currently have. In addition, individual HE institutions will
have to become more competitive in order to keep their share of the UK international student market.
There is possibly one solution that can provide an answer to two of these issues. Universities in the
UK should develop English language e-learning for international students. By doing this, universities
will make themselves more attractive to international students. Therefore, this will make them more
competitive. Furthermore, it will also satisfy the political drive to introduce educational innovation.
Such e-learning can support international students and give them personalisation, choice and
independence.

READING 2.

TRENDS IN SCHOOL DINNERS

What happens at midday in English schools? At the moment, schools in England have free school
dinners for children from low-income families. Other pupils pay to have school dinners and some bring
sandwiches. However, secondary school* meals services in England are now experiencing a crisis. In
fact, experts have warned that the provision of school dinners in England will die out unless something
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is done about it immediately. School dinners were introduced in schools in England at the end of the
19th century. The idea was to help children from low-income families who were often poorly fed at
home, but the meals were available to all children. By 1920 around 1 million children were having
school dinners at a huge cost to the government. In 1944 every secondary school had to provide school
meals. In the 1970s the number of children having school dinners started to fall. This continued in the
1980s, when local education authorities were given the choice to stop offering free school dinners. At
this time, free school meals became part of the government benefit system which supported poor
families, so fewer children were receiving free dinners and more were paying for them. In the 1990s,
school dinner systems were privatised and this led to a decline in the quality of the food provided. By
the mid 1990s, less than half the children in English schools were having school dinners. It was not
until 2001 that the government started to focus on the quality of food in schools and set minimum
standards for nutrition. By 2006 all school dinners had to meet certain standards. So after this positive
move, why the crisis? Research, which is due to be published tomorrow, will show that the number of
students having school dinners has fallen dramatically. Now only 35% of children in secondary schools
are having school dinners. This represents a drop of 17% in the last three years and is at the lowest
level since 1944. Some people blame this on two factors. Firstly, a lot of negative publicity has been
generated by campaigns in recent years, which have focused on the poor quality of food in schools.
Secondly, the introduction of minimum standards for food in 2006 reduced the provision of certain
types of popular food such as chips. On a more positive note, catering in primary schools** is
maintaining a steady uptake of around 40%. This shows no signs of declining further. In addition, the
government is committed to spending J220m on school meals over the next four years. * aged 11 to
16 ** aged 5 to 11 group.

READING 3.

MUST-SEE CLASSIC FILMS: ‘A BOUT DE SOUFFLE’.

Directed by Jean-Luc Godard and released in 1959, the French classic ‘A bout de soufflé’ (translated
as ‘Breathless’) is a film that any film lover has to see. Many agree that it represents the film that started
the French New Wave cinema. The film follows a small-time thief, Michel, as he travels to Paris
looking for someone who owes him money. Throughout the film he is being hunted by the police after
killing a police motorcyclist. While in Paris, Michel tries to persuade a young American woman,
Patricia, to run away with him to Italy. The plot is simple and focuses mainly on the characters and the
relationships between them. The action is almost unimportant. Michel is a classic anti-hero. In other
words, although he is the main character whom we understand and relate to, he is also a criminal. The
film does not fit easily into any of the typical genres of film at the time. Is it a crime film? Is it a
romantic comedy? We don’t know. To truly understand the effect of this groundbreaking film, it helps
to understand the cinematic culture that existed then. American and European films at the time typically
followed certain rules and conventions that had developed in the Hollywood film studios. One simple
example of this is that cameras were still and rarely moved except in a slow, smooth way. ‘A bout de
soufflé’, however, didn’t follow the rules. Part of the success of the film is due to a new system that
Godard introduced. This allowed the camera person to walk and film at the same time. Therefore the
camera could move with the characters. As a result, the film was mainly shot on the streets of Paris
rather than on a film set and there is a lot of irregular camera movement. In addition, the final edit of
the film contains a lot of ‘jump cuts’. This is where the film seems to ‘jump’, i.e. it appears to be
interrupted or illogical. This was partly the result of Godard cutting out sections of the film in order to
make the film shorter. These ‘jump cuts’ came to be an important feature of the film that demonstrated
its groundbreaking approach. The result is a breathtaking film that perfectly captures the feelings of
the characters and the atmosphere of Paris in the late 1950s. The jazz music that was composed
specifically for the film also plays an important part in creating the overall feel of the film. Everyone
who has seen it has wanted to visit Paris. If you want to see one of the films that opened the doors to
European film makers, this is a good place to start.

READING 4.
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MELCHESTER COUNCIL NEW SAFETY STRATEGY: THREE-YEAR PLAN

The Melchester Community Safety Group and the local council have joined together to form a new
partnership — Safe Melchester. The aim of this new organisation is to bring different groups together
to work effectively and make our communities safer. Recent research into crime in the last three years
has demonstrated that Melchester is a safe city. The crime statistics are consistently below the national
average. We have also consulted with local people, community groups and organisations. Such
consultations also demonstrated that, generally, our local residents feel that we live in a safe area.
Therefore this new strategy is building on the successes of the past. Safe Melchester has established
six targets and listed the actions required to achieve these targets. This will contribute to the main
Melchester City Council plan to improve the city over the next 20 years. These targets and actions will
be monitored constantly to ensure that they are achieved. The six targets are:

1 To reduce crime relating to theft by 15%

2 To tackle alcohol-related problems

3 To tackle anti-social behaviour

4 To ensure that young people are treated well and respected

5 To make the city centre clean and safe

6 To make the local transport systems safe and easy to use.

This strategy will make a huge difference as it brings together a number of different groups. Local
businesses, community groups and government agencies such as the police and social services will all
be working together. While we will continue to build on successful initiatives which were started in
the past, we will also be creating some new ways of working. One example of this is that we are
developing ways of working with people in the communities to improve their own neighbourhoods.
By involving people in local government decisions which affect them, we can give people more
responsibility for their own local areas. Another new initiative is to establish a telephone support line
for drug- and alcoholrelated problems. This service will allow anyone to call for advice at any time of
the day or night. The service will be linked to police community officers who will be able to respond
rapidly to problems. These are two examples of work we are doing in order to achieve our six targets
over the next three years. We all have a part to play in making this strategy successful. All the groups
involved in Safe Melchester as well as every single resident of the city can work together to create
stronger communities. This will result in better lives for everyone.

3 CEMECTP

CTpyKTypa 3a4€THOIrO 3a1aHUS

Haumenosanue ouenounozo cpeocmaa Maxkcumanvhoe
Koiuuecmeo 0annoe
Bomnpoc 1. 20
Bomnpoc 2. 20

3aIlaHI/Iﬂ, BKJJIIOYAa€MbI€ B 3a4Y€THOC 3alaHUA:

Tunoeoit nepeuenv 6onpocos K 3auémy (3 cemecmp)
1. What is branding?
2. Give examples of building luxury brands.
3. Is branding sometimes criticised?
4. Why do traditional airlines have very high fixed costs?
5. What forms of cooperation between airlines are there?
6. What may annoy people about flying?
7. What changes have taken place in organizations recently? Why?
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8. What problems may arise when two companies merge or one acquires the other? Use the
companies

Decker Group and Asia Entertainment as examples.

9. Speak about flexibility and its forms.

10. Why is Google a friendly place to work?

11. What methods of advertising do you know?

12. How should you plan an advertising campaign?

13. Give an example of a live advertisement.

14. Which types of financial institutions do you know?

15. Describe different kinds of securities and different kinds of markets.

16. Speak about the internal professional communication of a company.

17. Speak about the extrenal professional communication of a company.

18. Speak about different methods a company may use to increase its global presence.

19. Speak about the stages of the internatiobalisation process of a company

20. Speak about business-to-business relationships.

21. Speak about relationship networks of a company from the perspective of the stakeholder theory.
22. What factors make someone a good communicator?

23. What communication problems may a company experience? Give a few examples and suggest
possible solutions.

24. Give a few examples of famous international brands and describe their brand image.
25. Present different ways for companies to build strong business relationships.

Tunoevle ananumuyueckue cmamou
Article 1
Time for communication to move towards centre stage
The last few years have seen the biggest collapse in confidence in business in almost a century — to
the point where probably the least trusted spokespeople on the planet today are corporate executives.
When intense mistrust prevails, whatever a company does says something about it, everything
communicates, and communication affects everything.
This is changing the definition of communication. Communication today is more of a two-way
dialogue and this has been aided by the rise of social media like Facebook and Twitter and the
explosion of information-sharing online. Today’s best-in-class companies, such as Dell in the US and
Philips in Europe, do not just engage in dialogue. They use the latest technology as a source of ideas,
opinions and competitive intelligence, for product development, employee engagement and media
monitoring. In addition to rethinking the definition of communication, the best companies are
rethinking its structure. These is a greater need for integration, collaboration and partnership among
corporate leadership, human capital, finance, sales and legal teams.
Another change in communication by leading companies is the rethinking of key themes. This was
the main finding of research by the Tuck School of Business at Dartmouth, conducted with Doremus,
a business-to-business communication agency. It found that the best-in-class companies have been
guided by six themes:

a. Focus on value and values. Stakeholders demand value for money when buying goods and

services, but they also expect to see a strong set of corporate values in the companies with
which they do business. Walmart, Hyundai and BMW have used this theme in their
advertising and communications.

b. Evolve a sense of responsibility. Corporate responsibility today is not just about philanthropy
or being green. It is about companies being responsible across all business practices.
Consumers, employees and investors are ready to punish companies that ignore evolving
social values. JPMorgan Chase has done a fabulous job reflecting its corporate responsibility
initiatives on its website and in advertising.
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c. Strategy must drive communication. As Jon Iwata, IBM’s senior vice-president for marketing
and communications, puts it: “Lincoln said, ‘Character is the tree, reputation is the shadow’. I
am afraid too many people in PR, marketing and advertising spend more time manipulating
the shadow than tending to the tree”.

d. Shifting from the problem to the solution. Stakeholders are most receptive to realistic and
optimistic plans, and are often ready to pay less attention to problems of the past year.

e. Not communicating is a communication in itself. You either tell your story or have it told for
you.

f. Re-evaluate positioning. The crisis has led to disruption in how companies are thought of by
constituencies, which provides a tremendous opportunity to reposition, rebrand and

redevelop. (Paul Argenti, The Financial Times).
Avrticle 2
Do you want to be friends with a brand? Tim Bradshaw

When first faced with the prospect of marketing on social networks, many people ask a reasonable
question: how many people want to be friends with a brand? The answer —surprisingly, perhaps- is:
millions do, on a daily basis. More than 10 m people each day become a “fan” of a brand on
Facebook.

The world’s largest social network — with well in excess of 400m members globally — plays host to
more than 1,4m branded fan pages on Facebook, BrandZ Top 100 brands such as Coca-Cola and
Starbucks, along with other smaller brands such as Adidas that have each “befriended” millions of
people.

Social media have matured rapidly in recent years. Sites such as YouTube, Facebook and Twitter
offer scale and reach to rival Google —still the most dominant single site for online advertising- and
many television channels. The best advertisers use social media alongside these traditional channels
for a combination of brand-building, direct sales, customer service and PR. The worst simply ignore
them, until they realize the complaints and accusations that unhappy customers are telling other
would-be consumers.

“Social media have given consumers a voice to respond, as well as hundreds of channels through
which to do so0”, says Debbie Klein, joint chief executive of Engine, a UK-based agency group.
“These websites have fundamentally transformed marketing from a monologue to a dialogue. Brands
cannot hide”.

Eurostar, for instance, recently faced criticism for ignoring Twitter messages — which, unlike most
Facebook posts, are usually made public for anyone to read — from angry customers trapped on trains
between Paris and London. Eurostar had failed to grab its brand name on Twitter, and its main
presence on the site — named “little_break” to tie into a wider marketing campaign — was still
showing special offers rather than information on the disrupted service for some hours after the
problems began.

In the fast-paced, “real-time” environment of Twitter, just a few hours is long enough for such
criticism to spread widely, be chewed over by its users and, if it reaches a certain volume, be picked
up and amplified further by the mainstream media. Kevin Smith, a film director, caused a similar
Twitter storm when he complained to more than 1m followers that Southwest airlines threw him off a
flight for being overweight. Southwest later made two public apologies on its blog.

Article 3

TO TWEET OR NOT TO TWEET IS A BUSINESS QUESTION Jonathan Moules
Is there a commercial use for social networking sites such as Twitter and Facebook? This is an
important question for many company owners, who have found themselves devoting precious
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resources to keeping online followers updated through Twitter tweets, while wondering if there is a
bottom-line benefit to their businesses.

David Carruthers, user experience manager at Glasses Direct, the online spectacles retailer, claims
that using Twitter is one of the most enjoyable elements of his working day as it puts him in direct
contact with customers. “I use it as an engaging way of talking to customers”, he says. “We are
extremely proud of our customer service here, and this is another way of making sure customers are
happy.”

Twitter is an excellent way to provide immediate feedback to customers, according to Carruthers. He
cites a recent example where he came across someone using Twitter to complain about not being able
to get his glasses fixed before an important business trip. He had not protested to Glasses Direct but
had used the phrase “glassdirect”in his tweet, which Carruthers tracked down through a search. “I
found that tweet, saw he was a director of photography, so probably needed some specs, and tried to
figure out what we could do”, Carruthers says. Within a couple of hours, Glasses Direct had made a
basic pair of replacement frames and had them in the Twitterer’ hands the following day.

But while such heroic tales of customer service can only help with Glasses Direct’s profile online,
Carruthers admits that Twitter is not a financially important area for the business. Alan Stevens, who
advises company owners on social media use through his business, Media Coach, says: “I have a lot
of examples of people who are using Twitter incredibly well and thousands more that are using it
badly”.

Even the founders of Twitter are famous for failing to come up with a way to monetize their
ingenious and addictive network. However, many companies use the technology to solve business
challenges, such as finding personnel , improving staff productivity and finding new customers.
Vena Ramphal claims she would never have created her business venture, Devining Feminity,
without Twitter - because it was through chatting on the network that she hooked up with her co-
founders. Her success is all the more surprising since, as a relationship coach, she had avoided social
networking sites, believing that they were inferior to face-to-face communication. “I have been very
pleasantly surprised,” she says. Her new business will run weekend workshops for women to explore
different aspects of femininity. The founders marked the launch with a tweet, and were surprised to
have more than 300 people view their posting in the first few hours.

4 CEMECTP

CTpyKkTypa 3K3aMeHANIMOHHOT0 OnJjieTa

Haumenosanue oyenounozo cpeocmea Maxkcumanwvhoe
Konuuecmaeo 6a1108
Bomnpoc 1. 20
Bonpoc 2. 20

3ajganus, BKJIOUYaeMble B IK3aMeHAIlMOHHBIM OnjieT

Tunoegoit nepeuenv 60nPOCOE K IKIAMEHY:

1. Do you know any facts from the history of brands? How did they appear?

2. What is the most distinctive skill of professional marketers, according to Philip Kotler? Do you
agree?

3. How do airline companies stimulate regular business travelers to stay their loyal customers?

4. What was your worst/best experience when travelling by air?

5. How do you understand the term company culture? What issues should be included into it?

6. What situations (involving different kinds of changes do you find the most difficult to deal with?
Why?
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7. Speak about flexibility and its forms.

8. What factors may show a person’s status in an organization?

9. Promoting alcohol on TV is not acceptable. Do you agree?

10. If you were asked to train business people to give presentations, what tips would you mention
first of all?

11. What is the trade-off between risk and return?

12. Give examples of banking services.

13. In what ways should cultural stereotypes be handled?

14. Explain the meaning of the term cultural awareness.

15. Do you think cultures are becoming more alike? Is it good or bad?

16. What factors are the most important while choosing a job?

17. What can HRD be involved in?

18. How is the role of women in business changing currently?

19. What is free trade? How do countries benefit from free trade?

20. Do you think globalization has an impact on international trade? If so, how?
21. What is the major concern in international trade and how to deal with it?

22. What are the main objectives of any business?

23. How do companies deal with different ethical issues?

24. Which act of wrongdoing do you think is the most (least) serious?

25. What makes a great (bad) leader?

26. In what ways can successful leaders win the respect of subordinates and exercise authority over
them?

27. What is the difference between a manager and a leader?

28. What strategies do companies use to gain a competitive advantage?

29. What are the biggest competitive threats to companies?

30. What is the character of competition in Russia?

Tunoewvie ananumuueckue cmamavu
Case 1.

The macroeconomic discussions that Apple's success prompts tend to be very curious things. Here we
have a company that's been phenomenally successful, making products people love and directly
creating nearly 50,000 American jobs in doing so, criticized for not locating its manufacturing
operations in America, even as Americans complain to Apple about the working conditions of those
doing the manufacture abroad: life in dormitories, 12-hour shifts 6 days a week, and low pay. It isn't
enough for Apple to have changed the world with its innovative consumer electronics. It must also
rebuild American manufacturing, and not just any manufacturing: the manufacturing of decades ago
when reasonable hours and high wages were the norm.The utility of Apple, however, is that it does
provide a framework within which we can discuss the significant changes that have occurred across
the global economy in recent decades. Contributing to that effort is a very nice and much talked about
piece from the New York Times, which asks simply why it is that Apple's manufacturing is located in
Asia.

It's not necessary to talk about this as an entirely organic process. Unquestionably, Asian governments
aggressively pursued manufacturing and subsidised it heavily, both directly and through advantageous

exchange rates. As the story points out, Asia has capitalised on other advantages, as well. Cheap labour
56



is one. More flexible land-use, labour, and environmental rules are another; China can erect a massive
operation in no time at all, staffed with compliant labour and with little concern about the impact of
the factory on watersheds, air quality, and traffic. Skill supply seems to matter as well. China is
churning out engineers with basic technical competence (but less, it appears, than a bachelor's degree)
by the hundreds of thousands. It would be incorrect to point to any one of these characteristics as the
driving force behind the global shift. Rather, these are self-reinforcing factors within a global economy
that has multiple stable equilibria. After some level of Asian development and integration, it became
more attractive for manufacturers to locate there as more manufacturers located there.
What does this mean for the American economy? The Times piece quotes Steve Jobs as telling
President Obama that those jobs aren't coming back, and they probably aren't. Attracting firms back to
America wouldn't simply be a matter of helping reduce production costs in America. You'd have to
replicate the convenience of the entire supply chain, which would likely be an enormously costly
enterprise. Given the quality of the jobs characteristic of these production chains, one should ask
whether it might not be a  Dbetter 1idea to invest that money elsewhere.
Apple, it's worth pointing out, continues to capture most of the value added in its products. The most
valuable aspects of an iPhone, for instance, are its initial design and engineering, which are done in
America. Now, one problem with this dynamic is that as one scales up production of Apple products,
there are vastly different employment needs across the supply chain. So, it doesn't take lots more
designers and programmers to sell 50m iPhones than it does to sell 10m. You have roughly the same
number of brains involved, and much more profit per brain. On the manufacturing side, by contrast,
employment soars as scale grows. So as the iPhone becomes more popular, you get huge returns to the

ideas produced in Cupertino, and small returns but hundreds of thousands of jobs in China.

Case 2.

How Red Bull’s Content Strategy Got Its Wings

When you think of brand journalism, a number of things come to mind: blogs, social media channels,
off-site branded content. But one thing that usually doesn’t come to mind is the idea that a brand could
own an entire media network.

Red Bull, the popular energy drink, supports its content strategy with just that foundation, though,
owning its very own Red Bull Media House.

Although Red Bull was founded in 1987 by Austrian entrepreneur Dietrich Mateschitz, the Red Bull

Media House was launched in 2007 and produces just about every type of digital and
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traditional content you could image. It operates a TV station; prints one of the biggest magazines in the
world; produces documentaries, movies and music; and runs a very thorough digital strategy, the focus
of our interest here. So, here’s how it’s done.

Red Bull’s content creation process centers around sports and cultural events and projects, and its
strategy has been in the making for nearly 25 years.

The Red Bull team has created a multimedia experience from the start, incorporating film, photography
and stories built for broadcast, print and digital media partners.

It wasn’t until 2007, though, when the brand formalized the content production process by launching
Red Bull Media House. Headquartered in Salzburg, Austria with a North American base extended to
Santa Monica, Calif. in January 2011, the media house controls the production, collection and
distribution processes for all Red Bull content. Today, Red Bull Media House employs more than 400
people around the world.

When it comes to digital media, Red Bull Media House runs more than 900 domains in 36 languages
under the umbrella of RedBull.com.

RedBull.com covers all of its digital bases, with an offering of web TV, web radio, online games,
newsfeeds and digital databases.

And if you’re curious about where all of Red Bull’s iPhone and iPad apps come from, you guessed it,
the Media House is in charge of building and launching Red Bull’s mobile apps. Stop by the App Store
some time to check out the Red Bull TV iPhone app or the Red Bulletin and Red Bull Illume HD apps
for iPad — with them, you’ll have a pretty in-depth look at some of the most visual content created by
Red Bull’s very own media empire. For a look at one of its mobile app games, check out Red Bull X-
Fighters.

As it has carved a niche in the sports arena, Red Bull is associated with competitiveness and games —
thus, it has launched a number of games accessible via Facebook or RedBull.com, where the games are
hosted. One of the more visually-pleasing and simply adorable offerings in the line-up is the Soapbox
Racer game.

The Media House also takes care of Red Bull’s social media strategy, including the brand’s presences
on Twitter, Foursquare, Instagram, YouTube and its plethora of Facebook Pages.

YouTube is perhaps Red Bull’s biggest social strong suit. It joined as one of YouTube’s inaugural action
sports content producers. And to date, nearly 300 million YouTube views have been generated from
Red Bull content, making Red Bull Media House one of the top five sports content producers on
YouTube globally.

This month, Red Bull upped the ante by launching 13 new episodic series to its YouTube channel. These

shows will chronicle the day-to-day lives and competitions of some of the world’s most popular athletes
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from a variety of sports, including skateboarder Ryan Sheckler, motorcross star Travis Pastrana, surfer

Jamie O’Brien and trials cyclist Danny MacAskill.
Across the rest of the social verse, Red Bull stays active, interacting with tweeters, checking in to sports

events and of course, disseminating content.
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CASE 3.

- Psst! Have you heard?
The next time someone in a pub insists on telling you about an exciting new band or drink, be very
suspicious. They may have been paid to talk it up as companies adopt 'stealth’ and 'buzz' marketing.
Several years ago, a Premiership football club was trying to sign up fans to its text bulletin service. For
25pa message (working out at around £100 a year), fans would get a text whenever something
interesting happened at the club - team selections, injury updates, half-time scores, that sort of thing.
Despite promoting the service in club literature, on its website, and with armies of attractive girls
handing out leaflets on match days, the club could not get the rate of new subscriptions to rise above a
disappointing 20 a week. So it hired a small marketing agency called Sneeze.
'We got a group of 14 or 16 actors, who were not all football fans, but pretended to be fans', explains
Graham Goodkind, Sneeze's founder and chairman. And ‘they went round bars and clubs around the
ground, in groups of two, saying: -that one of their mates had been sacked from work because he kept
on getting these text messages and talking to everyone about it, and his boss had had enough and given
him the boot. So they were going round with this petition trying to get his job back — kind of a vaguely
plausible story.
'‘And then the actors would pull out of their pocket some crumpled-up leaflet, which was for the text
subscription service. They’d have a mobile phone in their pocket, arid they'd show them how it worked.
"What's the harm in that?" they'd say. And they could have these conversations with lots of people -
that was the beauty of it. Two people could spend maybe 20 minutes or half an hour in each pub,
working the whole pub. We did it at two home games and reckon we got about 4000 people on the
petition in total. '
The petition went in the bin, of course, but subscriptions to the club's texting service soared. 'Theweek
after we had done the activity it went up to 120 sign-ups,' says Goodkind, who is also boss of the Frank
PR agency. "Then you saw that after that it was 125, and the next week was 75, and the next week was
60. That was the talkability, becauseobviously if you get that service you tell your mates about it. We
saw a massive effectiveness. '
Many people might not consider it ethical to promote things to people in this way (although I have
checked and it does not seem to constitute fraud). Does Good kind?' “Ethical” is a funny word', he says
"That one, | would say, is quite clever and quite sneaky, but no more sneaky than lots of other forms of
marketing that go on every day.' Certainly, there were no complaints. But when you consider that none
of the fans ever discovered that there had been anything to complain about, this is not surprising.

Welcome to stealth marketing, one of the new frontiers in twenty-first century selling.
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Case 4

Harley-Davidson brought low by tariffs and demographics

A tour of the modernist building of the Harley-Davidson museum in Milwaukee helps to explain why
the midwestern maker of motorcycles has iconic status, but also why it is struggling. Nearly all the
visitors are white, middle-aged men, some clad in leather and heavily tattooed, others dressed
conservatively. Harley is the quintessential baby-boomer brand but its customers are slowing down.The
firm has been losing sales at home for eight consecutive quarters with the latest being no exception.
Sales in America plunged by a tenth in the three months ending at the end of December compared with
the same period a year earlier, it said this week. The total cost of tariffs (those imposed specifically on
its bikes by the European Union and China, and also those levied by America on imports of steel and
aluminium, its main materials), together with restructuring costs, wiped out its profits.

The 116-year-old business has been through tough times before. It almost went under in 1981 when
America was in recession and Japanese makers of motorcycles dumped unsold inventory onto the
American market at extremely low prices. Then a group of employees bought the company, persuaded
the government to impose tariffs on Japanese bikes, improved the quality of its wares and returned to
the heavy retro look of the 1940s. That did the trick for baby boomers who flocked in droves to the
expensive toys cleverly marketed as a symbol of freedom, individualism and adventure on America’s
scenic roads. Now tariffs are the enemy: the company expects their cost to rise to $120m this year. Matt
Levatich, Harley’s boss, stoked President Donald Trump’s ire when he announced in June his plans to
move production of motorcycles destined for the European market out of America to avoid
new euduties. Some attribute recent poor sales to Mr Trump’s tweet in August supporting a boycott of
the firm. But, “most Harley enthusiasts don’t care,” says Steven Levin, a surgeon from Chicago who
has owned a succession of Harleys since college.

Harley’s other challenge is to win over millennials, women and non-white buyers. Last year MrLevatich
unveiled a five-year plan centred on the introduction of 16 new motorcycle models such as Livewire
electric bikes, and increasing Harley’s appeal in international markets.

Dealers are counting on the new models to be more affordable, and attractive to a wider audience.
Harley may suffer from the quality of its older wares. Sales of used bikes are outpacing those of new
ones by three to one (a decade ago it was the other way around). But while old bikes, and Harley
accessories and clothing sold in specialist shops and on Amazon are selling well, they won’t compensate

for the damage done to the hogs by tariffs and youthful disinterest.
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IMoka3aTe i U KPpUTEPUH OLIEHUBAHUS NJIAHMPYEMBIX Pe3yJIbTATOB OCBOEHHS] KOMIIETEHIIUI 1 Pe3yJIbTATOB 00y4eHMusl,
IIKAJIa OLleHUBAHUS

Tabmuua 5
IIxaJja oueHNBaHUA dopmupyemMble HNuaukarop Kpurepun onennBanus Yposenn
KOMIIeTeHLIMH HOCTHKEHMS OCBOEHMS
KOMIIeTeHLIMH KOMIIeTeH M i
85 -100 «OTJIIHYHO»/ YK-4. YK-4.1. 3HaeT BEPHO U B MOJIHOM 00beMe: [poaBuHYTHIN
0aJJ10B «32a4TEHO» Criocoben BriOupaer Ha HOPMBI YCTHOH pedH, IpUHSATHIE B
OCYILECTBIIATh roCyJapCTBEHHOM npodeccuoHanbHON cpene
JIETIOBYIO a3bike PO n YMeeT BepHO U B IOJIHOM o0beMme:
KOMMYHHUKAIIUIO | HHOCTPaHHOM(-BIX) BBIOMpATH CTUIIH OOIICHHUS HA
B YCTHOU U SI3BIKAX roCyJapCTBEHHOM s3bIKe PD n
MUCbMEHHOMN KOMMYHHKAaTHBHO WHOCTPAaHHOM SI3bIKE IPUMEHHUTENBHO K
(dopmax Ha IIpUEMIIEMBIE CTUIIb CUTyalluM B3aUMOJICHCTBHUS;
rOCyJlapCTBEHHO | U CPEJCTBa BJIa/I€Th NHOCTPAHHBIM S3bIKOM Ha
M SI3BIKE B3aUMOJICHCTBUS B YpOBHE, HEO0OXOAUMO U JOCTATOUHOM
Poccwiickoit oOmennn ¢ JUTst 001IeHus B TIpodeccnoHaIbHON
®denepauuu u JIEJIOBBIMU cpene
WHOCTPAaHHOM IapTHEpamu
(bIx) s13bIKE (aX) | YK-4.2. 3HaeT BEPHO H B MOJIHOM 00beMe:

Bener nenosyro
MIePETUCKY Ha
rocyJapCTBEHHOM
sa3e1ke PO u
MHOCTPaHHOM(-bIX)
SI3BIKAX

HOPMBI MUCbMEHHOW PEYH, IPUHSATHIC B
npodeccHoHANBEHON cpejie

YMeeT BepHO U B OJHOM 00beMme:
BECTH JICTIOBYIO MEPEIUCKY Ha
roCyJIapCTBEHHOM si3bike PD u/mimu
HMHOCTPAHHOM A3BIKE

YK-4.4. YMeeT BEpHO U B OJHOM 00beMe:
VYMeeT BBIIOJIHSITD BJIAACTH JXaHpaMH YCTHOﬁ n
TIepeBosl MUCBMEHHOM peun B MpoghecCHOHATBHON
npodeccuonansp | SPEPE: . .
BBITIOTHSITH K KTHBIN YCTHBIN H
X TEKCTOB C 0 KOppe ye
MMUCBMEHHBIN IEPEBOJT C THOCTPAHHOTO
MHOCTpPaHHOIO(- o
SI3bIKA HA FOCYIaPCTBEHHBIN A3BIK PD 1
BIX) Ha . C TOCYyAapCTBEHHOTO si3bIka PD Ha
TOCYAAPCTBEHHBIN | yyocTpaHHblif S3BIK

S3bIK PO 1 C

po(heCCHOHAIBHBIX TEKCTOB




roCy/apCTBEHHOTO
a3pika PO Ha
MHOCTpPaHHBIN(-bIE)

70-84
0a/1J10B

«xXopomo»/
«3a4TEHO»

YK-4.
Crnocoben
OCYIIECTBIISTH
JIETIOBYIO
KOMMYHUKAIIIIO
B YCTHOU U
MUCbMEHHOU
¢dopmax Ha
TOCY/IapCTBEHHO
M SI3BIKE
Poccuiickoit
®denepauuu u
WHOCTPaHHOM
(p1X) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCyJapCTBEHHOM
s3pIke PO u
WHOCTPAaHHOM(-BIX)
A3BIKAX

3HaeT ¢ He3HAYUTEILHBIMHA
3aMeYaHusIMH:

HOPMBI YCTHOM pedH, IPUHSITHIE B
pohecCUOHATIBHOM Cpesie
YMeer ¢ He3HAYUTEIbHBIMH
3aMeYaHusIMH:

KOMMYHUKATHBHO BBIOMPATH CTHIIL OOITICHHUS Ha

[IPUEMIIEMBIE CTWIIb | TOCYJIaPCTBEHHOM s3bIke PD 1

U CpeacTBa WHOCTPAaHHOM SI3bIKE€ IPUMEHUTENIBHO K

B3aMOJCHCTBHUS B CUTyallu B3aUMOACICTBUS;

OOIIEHUH C BJIJICTh HHOCTPAHHBIM SI36IKOM Ha

JICJIOBBIMU YpOBHE, HEOOXOIUMO U TIOCTATOUHOM

MapTHEpaMH JUTst 0O1IeHus B TpodeccnonaIbHON
cpene

VK-4.2. 3HaeT ¢ He3HAYUTEJILHBIMH

Bener nenoByro
MEPENUCKY Ha
roCyJ1apCTBEHHOM
si3pike PO 1
WHOCTPaHHOM(-bIX)
SI3BIKAX

3aMeYaHUsIMU:

HOPMBI IUCbMEHHOM peuu, IPUHSATHIC B
npogeccCHoHANBEHON cpejie

YMeeT ¢ He3HAYMTEIbHBIMH
3aMeYaHUsIMU:

BECTH JICTIOBYIO MIEPENICKY Ha
roCyJIapCTBEHHOM si3bike PD u/mimu
WHOCTPAHHOM SI3bIKE

VK-4.4.

YMeeT BBINOJIHATD
NepeBoJ]
npodecCHOHANBHBI
X TEKCTOB C
MHOCTpaHHOIO(~
BIX) Ha
rOCyJapCTBEHHBIN
A3bIK PO u ¢

YMeeT ¢ He3HAYHMTETbHBIMH
3aMe4YaHUsAMM:

BJIAJIETh )KAaHPAMU YCTHOH U
MUCbMEHHOH peun B po¢ecCHOHANBHON
chepe;

BBIIIOJIHATh KOPPEKTHBIM YCTHBIN U
MMUCBMEHHBIN IEPEBOJT C THOCTPAHHOTO
sI3bIKa HA TOCYJapCTBEHHBIN 361K PD n
€ rOCyJIapCTBEHHOTO si3bika PD Ha

TloBBIIIEHHLIH
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roCy/apCTBEHHOTO
a3pika PO Ha
MHOCTpPaHHBIN(-bIE)

WHOCTPAHHBIN SI3bIK
po(heCCUOHATBHBIX TEKCTOB

50 - 69
0a/1J10B

«YAOBJICTBOPHUTEIbHO»/
«3a4TEHO»

YK-4.
Crnocoben
OCYIIECTBIISTH
JIETIOBYIO
KOMMYHUKAIIIIO
B YCTHOU U
MUCbMEHHOU
¢dopmax Ha
TOCY/IapCTBEHHO
M SI3BIKE
Poccuiickoit
®denepauuu u
WHOCTPaHHOM
(p1X) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCyJapCTBEHHOM
s3pIke PO u
WHOCTPAaHHOM(-BIX)
A3BIKAX

3HaeT Ha 02a30BOM yYPOBHE, C
OIIMOKAMU:

HOPMBI YCTHOM pedH, IPUHSITHIE B
pohecCUOHATIBHOM Cpesie
Ymeet Ha 62a30BOM YPOBHe, C
ommdKamMu:

KOMMYHHUKAaTHBHO BEIOMpATh CTHIIb OOIIEHUS Ha

[IPUEMIIEMBIE CTWIIb | TOCYJIaPCTBEHHOM s3bIke PD 1

Y CpeJICTBa WHOCTPAHHOM SI3bIKE TPHUMEHUTEIEHO K

B3aUMOJICUCTBHUS B CUTyallu B3aUMOACICTBUS;

O6HICHI/II/I C BJIaACTb MHOCTPAHHBLIM S3BIKOM Ha

JCJIOBBIMH YPOBHE, HCO6XOI{I/IMO 1 10CTaTOYHOM

MapTHEpaMH JUTst 0O1IeHus B TpodeccnonaIbHON
cpene

YK-4.2. 3HaeT Ha 02a30BOM yYPOBHE, C

Bener nenoByro
MEPENUCKY Ha
roCyJ1apCTBEHHOM
si3pike PO 1
WHOCTPaHHOM(-bIX)
SI3BIKAX

omudKamu:
HOPMBbI MMMCBMEHHOM peun, NIPpUHATLIC B
npogeccCHoHANBEHON cpejie

Ymeer Ha 0a30BOM ypOBHE, €
omubdKamMu:

BECTH JI€JIOBYIO TIEPEMHICKY Ha
rOCy/IapCTBEHHOM s13bIke PO n/mmu
WHOCTPAHHOM SI3bIKE

YK-4.4.

YMeeT BBITOTHATH
IIEPEBO
poQeCCHOHATBHBI
X TEKCTOB C
MHOCTpPaHHOIO(-
bIX) Ha
rOCYJapCTBEHHBIN

YmeeT Ha 6230BOM ypOBHe, ¢
OIMOKaAMU:

BJIAJIETh JKaHPAMU YCTHOHU U
MUCBMEHHOH pedu B PO ecCHOHANBHON
chepe;

BBITIOJIHATH KOPPEKTHBIM YCTHBINA U
MUCBMEHHBIN MIEPEBOJT C HHOCTPAHHOTO
SI3bIKA HA FOCYIAPCTBEHHBIN sA3bIK PD 1
C TOCYAapCTBEHHOTO si3bIka PD Ha

Ba3oBbIit
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A3bIK PO u ¢
roCyJ1IapCTBEHHOI'O
sa3bika PO Ha
WHOCTPAHHBIN(-bIC)

WHOCTPAHHBIN SI3bIK
po(heCCUOHATBHBIX TEKCTOB

meHee 50
0aJ171I0B

«Hey,HOB.HeTBOPHTeJIbHO»/
«HE€ 3a4YTCHO»

YK-4.
Crocoben
OCYIIECTBIIATH
JIETIOBYIO
KOMMYHUKALIIIO
B YCTHOU U
MUCbMEHHOU
¢dopmax Ha
roCy/lapCTBEHHO
M SI3BIKE
Poccuiickoit
®denepaunu u
WHOCTPaHHOM
(BIX) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCy1apCTBEHHOM
si3pIke PO 1
MHOCTPAaHHOM(-BIX)
SI3BIKAX

He 3naer Ha 6a30BOM ypoBHe:
HOPMBI YCTHOM pedH, IPUHSITHIE B
npodeccuoHanbHON cpesie

He ymeer Ha 6a30BoM ypoBHe:
BBIOMPATH CTHIIL OOITICHHUS Ha
roCyJ1apCTBEHHOM s13bike PD n

KOMMYHUKAaTHUBHO HMHOCTPAHHOM A3BIKC IIPUMEHUTCIIBHO K
npUeMIIEMbIe CTHIb | CHUTYallH B3aHMOJICHCTBHS;

" CpeACTBa BJIaACTb MHOCTPAHHBLIM S3BIKOM Ha
B3aMMO/JICHCTBUS B YpOBHE, HEOOXOIUMO U TIOCTATOUHOM
oOmennn ¢ IUTst 0O1IeHMs B TpodeccnonaIbHON
JIeTIOBBIMHU cpene

napTHepamMu

YK-4.2. He 3naeT Ha 6a30BOM ypoBHe:

Bener nenoByro
MIEPETHCKY Ha
roCyJ1apCTBEHHOM
si3pike PO 1
WHOCTPaHHOM(-bIX)
SI3BIKAX

HOPMBI IMCBMEHHON pe4H, IPUHSATHIC B
npoecCHOHaIBHON cpefie

He ymeet Ha 6a30B0OM ypoBHe:

BECTH JEJIOBYIO [IEPENHICKY Ha
rOCyJIapCTBEHHOM s13bike PO n/mmu
WHOCTPAHHOM SI3bIKE

YK-4.4.

‘VMeeT BBITIOJTHSTh
MepeBoJ]
po(heCCHOHATBHBIX
TEKCTOB C
WHOCTPAHHOTO(-bIX)
Ha TOCYJapCTBEHHBIN
s13bIK PO 1 C
TOCY/IapCTBEHHOTO
si3pika PO Ha
WHOCTPaHHBIH(-bIe)

He ymeer Ha 6a30B0M ypoBHe:
BJIAJIETh )KAaHPAMU YCTHOH U
MUCbMEHHOH peun B Ipo¢ecCHOHANBHON
chepe;

BBIIIOJIHATh KOPPEKTHBIM YCTHBIN U
MUCBMEHHBIN MEPEBOJT C HHOCTPAHHOTO
sI3bIKa HA TOCYJapCTBEHHBIN 361K PD n
€ roCyJIapCTBEHHOTO si3bika PD Ha
WHOCTPaHHBIN A3BIK
npodecCHOHAIBHBIX TEKCTOB

Komnerenuun
He
chopMUPOBaHBI

65



